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1. Immersion:
Information Objectives:
Through this immersion process, our main research goal is to gain a deep-rooted emotional understanding of Gen Z university students in Toronto, focusing on their feelings and motivations behind online second-hand fashion purchases. Specifically, we aim to determine what jobs second-hand fashion serves for this group and how we can capitalise on this opportunity.
Our primary research objective is to comprehend current consumer trends and adapt to the evolving fashion industry by examining how Gen Z university students form their purchasing habits and decision-making processes. We will identify their pain points and potential hidden barriers, as well as the primary emotional drivers—including price, social influence, and sustainability(Wicker, 2024). Additionally, we will investigate the impact influencers and social media have on trust and participation in second-hand fashion. The underlying business objective of this process is to identify the gap in the market for innovation and provide transparency to the resale online market.

Subjects of the Study:
Our target market consists of Gen Z university students aged from 18-25, specifically in Toronto. This segment of consumers is regularly active on digital shopping platforms, seeking to acquire new or second-hand fashion at a reasonable price. This demographic was specifically chosen because they exhibit a stable interest in second-hand fashion, torn between wanting sustainable, affordable clothing and concerns about the quality of their purchases. Gen Z consumers are always looking for the next fashion trend and are constantly influenced by social media perceptions, and are represented as 77% of the second-hand fashion market(Angus Reid Institute & DIG360, 2025). It's evident that this market is price sensitive as individuals in the 18-25 range typically have an income ranging from their average income ranging from $17,300 to $30,000 with an hourly wage of $17.75 to $24.72(Agency, 2025; Blair, 2024). All 8 of our subjects chosen are current university students, with four women and 4 men, to eliminate any potential gender bias that could arise (Bergelson et al., 2022; Bohnet, 2016).
Average and Extreme Users:
We aim to create the most representative sample possible to gather accurate insights into the Gen Z population's feelings and emotions towards second-hand fashion. Average and extreme users offer unique and differentiated perceptions and information on their emotions towards our topic. Our typical average user has heard of second-hand fashion online and even shops one to two times per year on online platforms such as Depop, Poshmark, and Vinted. This consumer is price-conscious, values clothing differently from others, and wants to step out of their comfort zone of typical clothing, but is limited due to external factors. They have an interest in sustainability factors, but the barriers that arise from the quality and trust of second-hand products come into question and are too high to make them a staple in their clothing shopping experience (Editors, 2025). Second-hand fashion is not their first choice, but they are willing to try something new, so this segment provides insight into potential pain points, barriers, and an unbiased view on second-hand fashion.
On the opposite end, extreme users shop second-hand fashion daily and have outfits for every occasion, each reflecting their personal style. This group embraces second-hand fashion as an avenue for unique pieces to build their own look. Heavily influenced by social media trends and influencers, they seek to recreate styles at low cost, driving their price sensitivity. Their flexible schedules accommodate the time-consuming nature of second-hand shopping, and they prefer interesting design details to prominent brand names (Wicker, 2024).
The extreme user on the lower end has never shopped for second-hand fashion and lacks interest. This consumer depends on major fashion brands for their clothing needs and prioritizes convenience and time over developing a unique style(Avery, 2022). This segment is less common in our target market due to income levels and higher price points, but including it reduces bias and ensures responses are weighted appropriately.

Interview Guide:
We conducted 8 semi-structured interviews with users of our target market, with the goal of speaking to meaningful deep rooted emotions rather than surface-level answers. To achieve this, we carefully selected 8 questions to ask our users.
1. Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
2. Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
3. Can you tell me about the last time you bought second-hand fashion?
4. How do you feel after you buy second-hand fashion?
5. How would you describe your personal style, and what influences it—people, media, brands, or experiences?
6. When you shop for clothes, who’s usually with you, and how do they influence what you choose?
7. When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
8. How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
All of our selected questions were tailored to our users to enable them to feel safe and free when answering. To gain insight into consumers' preferences and what job they want second-hand fashion fills, will take some decoding and analyzing of the data given, but it is attainable. The questions will give us insight into their preferences for current trends in the fashion market, emotions, and preferences towards second-hand fashion, and how we can fill the void of their everyday fashion needs. To start off, we will conduct all of our interviews in the home of the individual or at a neutral site like a library and coffee shop to eliminate any biases that can arise. Soft and neutral colour casual clothing to entice the interviewee to not feel as if it was a drill-down question and answer period, rather a conversation between two individuals. Many studies have shown that people wearing colours such as green and blue entice individuals to perceive them as more approachable and unconsciously tap into the brain before the interview even starts (Robinson, 2024; Mead, 2023). 
Our questionnaire differs from our average user to extreme user, as we are able to go much more in-depth and get a deeper analysis and understanding from our extreme user on the high side, as they offer more expert-level knowledge on the given questions. Simple techniques like the five “Why” techniques will be applied, which involves just asking your initial question, then asking the interviewee why to get a more detailed answer, and continuing until your desired outcome is reached. Question 1 shows a sacrificial concept that many interviews use, as this enables the interviewee to give us more knowledge and hidden emotions about certain factors in their life that wouldn't be able to showcase given a different question (Gibbons, 2024). 
Getting to learn about an individual's thought process while buying clothing unlocks unconscious behaviors the consumer may have and not be aware of, and gives us meaningful insight into their lives. Observational techniques will be applied as well, monitoring the consumer's tone when answering certain questions, body language, and facial expressions. This method reveals unspoken feelings that the consumer may be scared to share, so it is very important as the interviewer to be very neutral and talk robotically when asking the questions. Our questions are aligned in a particular way to warm up the consumer to the interview with more general style questions, then shifting to their shopping behavior both in person and online, and then more reflection-based questions at the end. The reason for this is that consumers sometimes don't feel very open in the beginning of interviews, as they sometimes can feel overwhelmed from the start, and starting off with a question like #1 can ease them into the interview (Bergelson et al., 2022; Bohnet, 2016). 
Since our interview is semi-structured, it allows us to use another theory of the design thinking process, which is the iterative process. If we notice that certain themes or similar answers continuously pop up, we will go more in-depth and focus more on those questions in future interviews, since it seems that they produce higher-quality answers. This adaptation will showcase how we utilise the continuous learning and evolution phase, as we must understand that not every consumer thinks the same, even if they are extreme or average users. Consumers' preferences and values are all different, as we must take all their answers into account and weigh them accordingly. The questions chosen all indirectly relate back to our research objectives without giving the interviewee the idea of our objectives. We want to create a neutral, unbiased conversation between the two, and the wording must follow accordingly with neutral face expressions and body language to eliminate any interview bias. All of our interviewees will give us verbal consent for this interview and agree to be recorded. All participants will be aware of what this data is for and will be deleted once the assignment is over. The interviewees will remain anonymous, ensuring we meet ethical standards of research.

Sense-Making:
Empathy map: 
Interview 1 — Extreme High User (Blue Jays vintage seeker) (P1)
This participant really emphasises the authority and rarity of clothing. They want to utilise this to self-express their feelings and love the feeling of finding new, rare vintage clothing, as she described the Blue Jays jacket as “treasure hunting” while showcasing the emotions that are linked to this feeling. There is a heavy influence from 2000s hip-hop trends, and a strong family oriented mindset leads to this sentimental and authentic style that she values so much in her clothing. She enjoys shopping with her family and listening to their influence, but values her opinion more. They love the feeling of confidence that comes with wearing these rare clothing pieces, while also enjoying the thrifting experience that accompanies the purchase over an online one. Their behaviour consists of staying on top of fashion trends by scrolling TikTok, Depop, and Grailed.
Interview 2 – Average User (P2)
This participant spoke about being busy with school and work, saying they mainly want clothes that are “comfortable and easy.” They often seek out affordable vintage pieces but focus primarily on practicality. They think of clothing as something functional that should be inexpensive yet stylish enough for daily life. Emotionally, they feel satisfied when finding a good deal but occasionally worry about quality and how long second hand clothing will last. Their behavior reflects this pragmatic approach. They usually shop with friends, trust their opinions on what looks good, and occasionally browse thrift stores or online shops when time allows, always prioritizing budget and convenience.
Interview 3 – Average Ideal User (P3)
The third participant described thrifting as a fun and social activity, saying it gives her a “dopamine rush” when she finds something unique. She believes thrifted fashion expresses individuality and affordability while connecting her to local culture in Montreal, where she notices others dressing creatively. Her thoughts reflect a balance between self expression and practicality as she wants clothing that feels personal but still fits her student budget. Emotionally, she feels excitement and accomplishment after successful thrift trips but frustration when items sell quickly or are final sale. Her actions include thrifting bi-weekly with friends, following second hand pages on Instagram, and drawing inspiration from street fashion around her campus.
Interview 4 – Extreme User (P4)
This participant was clear about preferring new clothing, saying, “I like to buy new clothes brand new.” He believes that higher quality, brand new clothing lasts longer and is more appropriate for his professional lifestyle. Internally, he thinks of fashion as an investment in durability and comfort rather than as a means of expression. He feels confident and composed when wearing quality pieces, associating them with professionalism and self-respect. His shopping behavior is routine, he typically buys in person, inspects fabric and stitching carefully, and relies on his wife’s opinion for final decisions. He avoids second hand options entirely, citing quality and hygiene concerns.
Interview 5 – Extreme User (P5, Atlanta Student)
The fifth participant said that fashion is how he expresses himself daily, blending luxury and relaxed styles. He thinks fashion is a form of social identity that reflects both individuality and awareness of trends, influenced heavily by online content and streetwear culture. He feels excitement and satisfaction when finding pieces that capture his evolving personal style, though he sometimes experiences frustration with online shopping delays or sizing issues. His actions are consistent with his statements he shops both online and in-store, keeps up with fashion influencers on TikTok and Instagram, and curates outfits that allow him to adapt to different settings while maintaining a sense of originality.
Interview 6 – Extreme User Seller (P6)
This participant, who buys and sells vintage clothing, spoke passionately about the “story” behind every piece. He believes vintage fashion carries value through authenticity, history, and craftsmanship, and he approaches it both as a business and an art form. He feels energized and deeply fulfilled when finding or restoring rare items, describing sourcing as a rewarding treasure hunt. His daily actions reflect this dedication to thrifting regularly across different cities, repairs garments, photographs and lists them online, and markets his finds through social media content. His approach demonstrates a balance of entrepreneurial discipline and emotional connection to fashion as culture.
Interview 7 – Low User (P7)
This participant stated that “price and returns matter most,” emphasizing convenience, hygiene, and comfort over trends. She thinks of shopping as a practical necessity rather than an expressive activity, trusting familiar mall retailers over thrift shops. Emotionally, she feels cautious and sometimes uneasy about the cleanliness of second hand clothing, though she enjoys the satisfaction of buying versatile, affordable items that fit her lifestyle. Her actions show these priorities as she shops mostly in malls with friends or family, avoids thrift stores, and occasionally takes inspiration from Pinterest or TikTok when updating her wardrobe. For her, predictability and trust in the purchase process are key.
Interview 8 – Extreme Luxury User (P8)
This participant, a luxury client advisor, explained that she feels “obligated to wear from specific brands” to reflect her professional image. She thinks of clothing as an extension of her social identity and credibility, believing that authentic luxury pieces signify belonging in her field. Emotionally, she experiences pride when her appearance aligns with high end aesthetics but also anxiety about authenticity when purchasing second hand or resale items. Her actions include shopping alone to avoid influence, following luxury influencers for inspiration, and occasionally buying pre-owned designer items through verified platforms. Her fashion behavior is highly curated, tied to image, and deeply influenced by her professional environment.
Interview 9 – Extreme Eco-Conscious User (P9)
This participant said, “Less is more,” articulating a strong belief in sustainability and responsible consumption. He thinks fashion should reflect environmental values and be based on quality, transparency, and ethics. He feels proud when his purchases align with his eco-conscious principles but frustrated by the lack of size options and material details in second-hand shops. His actions reflect his commitment he shops alone to stay intentional, prefers thrifting for natural materials like cotton, collaborates with sustainable brands, and uses social media to promote awareness. His fashion choices are both a personal lifestyle and a form of environmental advocacy.
Interview 10 – Average User (P10)
The final participant described his clothing choices simply: “Comfort is all I care about.” He thinks of clothing as a functional necessity, not as a source of self-expression. His feelings toward fashion are neutral as he feels content when purchases are comfortable and affordable but irritated by the inconvenience of online returns or shipping delays. His behavior aligns with his statements “he shops in person only when necessary, focuses on durability and practicality, and avoids fashion-related social media.” For him, clothing serves a purely utilitarian role, and second-hand fashion holds little personal relevance or appeal.
Observations & Insights: 
After completing all empathy maps, several strong patterns emerged across participants. The most consistent theme was a desire for trust and confidence in the second hand shopping experience. Many participants valued transparency, wanting proof of cleanliness, authenticity, and accurate sizing before committing to a purchase. While extreme users such as vintage collectors and sellers described thrifting as a “treasure hunt,” average users viewed it as more of a practical alternative to retail shopping. The emotional connection to clothing differed as well as for some, fashion represented identity, nostalgia, and creativity (P1, P3, P6), while for others it was simply about comfort and convenience (P2, P7, P10). Despite differences, both groups agreed that time, reliability, and value were critical. Participants commonly blended online and in-person behavior using digital platforms for discovery and social influence but relying on physical stores to confirm fit and quality. This shows a strong preference for curation with assurance, where users want convenience without sacrificing trust.
Several interesting contradictions surfaced between what participants said and what they actually did. Many praised online shopping for convenience yet admitted to avoiding it because of unreliable sizing, slow delivery, and limited return options. Some participants claimed to prioritize sustainability or individuality but often defaulted to fast, mainstream options for ease. Luxury and eco-conscious users also showed internal tension wanting to act on their values but struggling with cost, authenticity fears, or limited product information. These contradictions reveal that stated values don’t always align with purchasing behavior, as emotional comfort and perceived safety often outweigh ideals like sustainability or uniqueness. In other words, convenience and credibility remain stronger decision drivers than values alone.
When comparing average and extreme users, the differences became clear. Extreme users, such as collectors, resellers, luxury shoppers, and sustainability advocates, displayed high emotional engagement. They were willing to invest more time and effort in finding rare, authentic, or ethically made items that reflect their identity. Their needs are deeper focused on storytelling, provenance, and community recognition. Average users, in contrast, are motivated by simplicity, affordability, and ease of decision making. They want second hand options that look new, are easy to access, and require minimal effort to verify. While extreme users view clothing as an extension of self-expression, average users view it as functional self-presentation, something to look decent and feel comfortable in without overthinking it.
Overall, the data suggest that users across all levels seek balance. They want the emotional satisfaction of personal style combined with the confidence of clean, verified, and convenient shopping. Whether motivated by creativity, sustainability, or practicality, all participants expressed a need for greater assurance in quality and authenticity. These findings highlight the opportunity for a second-hand fashion experience that blends curation, trust, and ease reducing shopping anxiety while maintaining individuality and discovery.











3. Alignment:

Biggest Pains:
Uncertainty  of Fit, Quality, And Authenticity:
The unpredictability of online second-hand shopping frustrated several participants (P2, P3, P8, P9, P10). Inaccurate sizing, unclear condition grading and low return opportunities generate purchase anxiety and lower trust. 
Dimensions: Functional, Emotional

Overwhelming Shopping Experience:
The browsing experience at thrift stores and on resale apps can be overwhelming, as mentioned by participants (P3, P8, P9). All this disorganization is a recipe for decision fatigue and discourages return visits. 
Dimensions: Functional, Emotional

Price Confusion (“Thrift Inflation”):
Other users, like P10, balked at the increasing cost of thrifted items that they considered overpriced considering their condition. That perception is at odds with the inherent allure of resale, that it can be a budget friendly way to shop. 
Dimensions: Functional

Authenticity Anxiety in Luxury Resale:
Luxury-oriented consumers (P8) felt threatened by purchasing second hand because they may buy a fake item without intention. This is particularly relevant for those in careers where authenticity and brand worth are important. 
Dimensions: Social, Emotional

Limited Availability and One-of-One Frustration:
Scarcity generates excitement, but also lures users into making rash purchases (P1, P3, P5). Regret and disappointment when an item goes before you can respond. 
Dimensions: Emotional


Most Desired Gains
Trust and Transparency:
Participants are demanding verified listings, trustworthy size guides and clear material and condition information. These things make you feel confident when making a purchase and eliminate the fear of the buyer.
Dimensions: Functional, Emotional

Efficient, Curated Discovery:
Consumers are in search of simpler methods to shop with filtering by aesthetic, trend or influencer style. Curation turns a daunting experience into an enjoyable time-saver. 
Dimensions: Functional

Confidence and Pride in Purchase:
Many participants want their clothing to align with a sense of personal identity and values; sustainability, creativity or luxury, for example. Feelings “smart” and being self-expressive are what drives satisfaction. 
Dimensions: Emotional, Social

Affordability with Value Justification: 
Volunteers are prepared to pay more, mindful of the logic behind a higher price (rarity, heritage or an environmental benefit). Transparent pricing improves perceived fairness. 
Dimensions: Functional

Community and Belonging:
Buyers want the reinforcement of social connection. Whether that comes through influencers, friends or sustainable fashion communities. Belonging reinforces purchase confidence.
Dimensions: Social

Top Insights:
1) Verification Builds Emotional Trust 
Both high-end and eco conscious users are discouraged by the doubt of the genuine origin and quality material. Certified and open resale brings back trust and social reputation. 

HMW: How can we make a verification system that’s clear, authentic and quality maintained but preserves the “thrill of finding” in second hand finds?

2) Simplified Curation Reduces Overwhelm 
It’s chaotic to browse through unfiltered pages or racks. When content discovery is personal and curated, satisfaction and productivity levels are higher. 
HMW: How can we provide a curated journey of discovery to make second-hand shopping simple and inspirational?

3) Fit Trust Transforms Doubt In Action 
Inaccurate sizing and inflexible final-sale policies make online purchases intimidating. Puncture visual display gadgets and redeemable holds can diminish risk. 

HMW: How can we make customers feel confident on fit and sizing when purchasing second-hand clothes online?


4) Reframing Price to Communicate Value
Increasing prices have made it appear that thrift is not affordable. Demonstrating of how pricing is set by rarity, condition or sustainability can help justify value. 
HMW: How might we make the real value of second-hand goods so customers understand why they’re priced a certain way?
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1. Appendix:
Interview 1 — Extreme High User (P1)
Date: Oct. 27th, 2025
Duration: 34 minutes
Type: In-person, local coffee shop

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why? (went in depth, five why)
A1 - “ I was really looking hard for vintage blue jays jackets to wear for the weekend. I enjoy the fact that it's authentic and rare and makes people look twice. I do value price as well just in case for reselling later down the line”
Q2 - Can you tell me about the last time you bought second-hand fashion?
A2 - “ Yes I ended up buying that Blue Jays jacket and it wasn't cheap but so worth it, Potentially hold on to give to the child one day.”
Q3 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items? (longest answer)
A3 - “I have lots of time since I'm in school two days out of the week and live in front of the computer as my job requires me too.. Oh I think about it all the time, whether that's what I'm going to wear today, tomorrow or even potentially outfits for occasions throughout the week.”
Q4 - How would you describe your personal style, and what influences it—people, media, brands, or experiences? (asked why 2000s flare)
A4 - “2000’s hip hop fashion, with my own personal flare. I love scrolling through tiktok and social media to find new trends to get on. Had a strong relationship with my dad that was big into this type of fashion”
Q5 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A5 - "Usually go with my older sister, as she's really into street fashion as well so we share the same interests, but at times go by myself, it's my favourite pastime."
Q6 - How do you feel after you buy second-hand fashion? (asked why shortly after)
A6-”Feel great, it's like treasure hunting and the satisfaction I get knowing every piece of clothing has its own story is unbeatable.”
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - “ Online saves me time as I can do it whenever,, but I do like finding the piece in person and feeling the clothes while taking in that vintage smell. I enjoy being convinced of it, but I value being in person as well.”
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - “Scrolling tiktok and pinterest  while following too many creators to count. Saw the Blue Jays Jacket by a creator on tiktok going to the game and realized that I needed it.”


Interview 2 — Average User (P2)
Date: Oct. 28th, 2025
Duration: 21 minutes
Type: In-person, participation house

Q1 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - "Don't think about it too much, as I'm very busy with school and work. Value comfy clothes for my daily life and have pieces that I rotate with when I go out.”
Q2 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - “Looking for an oversized Chicago bears vintage shirt and wanted to find something on a budget. Looked on countless websites, wanted something that's vintage and cheap but still has good quality”
Q3 - Can you tell me about the last time you bought second-hand fashion?
A3 - “Last semester I got this vintage Carhartt plain black sweater, it was cheap and minimalistic which is what I wanted.”
Q4 - How do you feel after you buy second-hand fashion?
A4 - “ Pretty good because I feel like I got a deal, but question how long it will last.”
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - “ Value clean and simplistic styles, I scroll through TikTok often, but don't want to fully hop on to any trends.”
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - “Usually go with my friends, I listen to them as they know more than me but still value my opinion aswell.”
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - “ In store is good since I can try on the clothes and feel the quality but. It takes too long and I don't like going out, online saves time but always questions sizing and quality.”
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - “Look at new trends and follow some thrifting accounts, never bought from any links they recommend. Can't recall an example.”








Interview 3 — Average Ideal User (P3): Female, 20 years old, Urban living, Student
Date: Oct. 27th, 2025
Duration: 29 minutes
Type: Over the phone

Q1- Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - Usually in the mornings when I’m getting ready for school is when I’m thinking about what to wear. I look in my closet and put something together. I live in Montreal so the fashion here is very prevalent. Definitely more risky fashion. Walking around campus and the city I pull inspiration from other fashion sense people my age are wearing and notice what kind of pieces I’m seeing often. So, when I’m shopping I remember what I saw and like what other people around me are wearing.
Q1.a - You mentioned you pull fashion inspiration from other people around you. What kind of fashion do you often see, having seen Toronto and Montreal (urban) fashion.
A1.a - For me and my friends, and a lot of what I see in the city is vintage clothing and unique pieces that can only be found at thrift stores or second hand stores. You can tell these pieces have an older style and a lived I look. That's how I know it’s thrifted.
Q1.b - Why do you think your age group is attracted to thrifted/second hand clothing?
A1.b- I think people like to look unique with their pieces. It feels special having a piece of clothing that not a lot of people have. Also the look of vintage clothing looks cool to us. Thifted clothing is usually pretty cheap, instead of $30 for a shirt a thrifted shirt could be $5-10. But there are some specialty stores that sell rare high demand items for a lot more than the original price. I guess it goes to show how much demand there is for vintage items.
Q1.c - You mentioned you like the pricing of thrifted clothing. Why is the cost of clothing important to you?
A1.c - Im a 20 year old student and the cost of living is high here in Montreal. Clothing prices of thrifted clothing are a lot easier for me to digest than regular retail stores.
Q2 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - When I’m deciding on clothing, I look at whether I like it or not, the price, and the quality. All three matter, because they are all connected. If one does not meet my standard I likely won’t purchase.
Q2.a- What are your expectations when purchasing a second-hand/thrifted clothing item?
A2.a - Do I like the style of the item? Does it match my style? If yes, that's the first step. Then I look at the price. My expectation for pricing can vary based on the item. For example a jacket I expect to pay more than a graphic tee. However, on average a graphic tee I would expect to pay $5-$20. Then I look at the quality of the item because if the item is unintentionally ripped or stained I don't deem that worth purchasing.
Q3- Can you tell me about the last time you bought second-hand fashion?
A3 - This week. I went thrifting with my roommate to thrift stores in the area (Montreal).
Q3.a - How often do you go?
A3.a - I'd say once every 2 weeks. It becomes a social activity to do with friends. They are constantly replaced with new items so it's fun to check out the clothes to see what’s new.
Q4 -  How do you feel after you buy second-hand fashion?
A4 - I feel good. It feels like a dopamine rush for sure because sifting through all the clothes to find something that I like and that's in my size— is a win.
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - My style is comfy, artisty, trendy I would say. Celebrities, my friends, environment, social media all influence my style.
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - I usually shop with my friends. I don't do much online shopping as most thrift stores are in person stores. I like to ask my friends who are trendy as well for their opinion. Sometimes if I’m on the fence about an item, and I ask my friends what they think and they dont like it too much, I likely won’t go ahead with the purchase. 
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - Online is great because I can see all the options in a simple layout. It’s organized. While in person thrifting takes more time as I need to sift through all the clothing on the racks. Sometimes with online second hand stores, they will have more than one of the items in stock even though it is a unique item but with threat stores they usually only have one. So if I like it I need to purchase it right then. I enjoy the find but it can be frustrating if I want to think about purchasing an item and it not be there the next day. Also with most shift stores, items are final sale, so I need to be sure about what I am purchasing.
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - Yes I do. I follow second hand pages to see what clothings they are selling. I like this because the items have already been sifted though to only post about popular items, as well as have gone through a quality test. I also follow singers, artists, and influencers that have a similar style to mine. I often take inspiration from them. An example would be I saw a singer I like, she had this vintage brown bomber jacket, and I had that sitting in the back of my mind for some time. I couldn’t find the exact jacket but I eventually found something similar at a thrift store!










Interview 4 — Extreme User (P4): Male in 50’s, works a corporate job
Date: Oct. 28th, 2025
Duration: 18 minutes
Type: In-person, home setting

Q1- Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - I work from home most days so my fashion is comfortable, and easy. But when I go into the office I dress appropriately for work in a dress shirt and dress pants. Quality and comfort is important when I’m shopping.
Q2 -  Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - The style was important, and the quality and of course the price point.
Q3- Can you tell me about the last time you bought second-hand fashion?
A3 - I don't think I ever have. I like to buy new clothes brand new.
Q3.a- Why do you prefer new clothing over second hand clothing?
A3.a - I think the quality is better when it hasn’t been pre-owned. I would rather spend the extra money and purchase clothing that will last me a long time versus buying and throwing away frequently. I’m not a fan of fast fashion.
Q4 - How do you feel after you buy second-hand fashion?
I haven’t shopped second hand.
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - My style is dependent on what I am doing. Most days I am in comfortable clothing. Kind of lazy. Or when I am in office, it is business or business casual attire. My environment influxes my style. I see styles come and go over the years. I notice what is in style from the media like news, social media, tv. My family also influences my style. As they usually have their final say on my clothing choices.
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - My wife is usually with me. She tells me what looks good.
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - I prefer to see the clothing in person so I can inspect the quality, and sizing. It can be tricky online to assess those things. Online has much more options than in person which is good.
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - I casually browse social media. Not specifically for fashion inspiration but I notice it. Maybe indirectly it broadens my fashion knowledge. I once saw this hat I saw on Facebook I liked. I went to the store to check it out and I purchased it.


Interview 5 — Extreme User: Male, 23-years-old student living in Atlanta, Georgia
Date: Oct. 23th, 2025
Duration: 33 minutes
Type: In-Person, video call

Q1 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - Fashion fits into my everyday life, I am always trying to put something new on everyday to maintain a fresh look whilst still keeping up with fashion trends. I am always looking to see if there are any sales or good deals on pickups from new brands, whilst having that “brand-new” look in my outfits.
Q1.a - You mentioned you pull fashion inspiration from other people around you. What kind of fashion do you often see, having seen Toronto and Montreal (urban) fashion.
A1.a -  As someone who lived in Toronto my whole life and moved to Atlanta for my studies, the city is definitely where you see outfits of different wavelengths, each one expressing its own energy and vibe. I see a lot of people dressing streetwear, cozywear, and a lot of vintage fashion appears in the city. Those are my personal favourite styles.
Q1.b - Why do you think your age group is attracted to thrifted/second hand clothing?
A1.b - I think people like to look unique with their pieces. It feels special having a piece of clothing that not a lot of people have. Also the look of vintage clothing looks cool to us. Thifted clothing is usually pretty cheap, instead of $30 for a shirt a thrifted shirt could be $5-10. But there are some specialty stores that sell rare high demand items for a lot more than the original price. I guess it goes to show how much demand there is for vintage items.
Q1.c - You mentioned you like the pricing of thrifted clothing. Why is the cost of clothing important to you?
A1.c - Im a 20 year old student and the cost of living is high here in Montreal. Clothing prices of thrifted clothing are a lot easier for me to digest than regular retail stores.
Q2 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - The last time I was deciding what clothing to buy was when I was shopping in the city. My thought process revolved around acquiring this specific coat I really wanted. It was out of stock online and I was hoping I could find it in person. I ended up finding it and buying it instantly, a rare piece of clothing that I could wear and possibly sell in the future. I usually keep track of time as well, I try not waste time when I am out.
Q2.a - What are your expectations when purchasing a second-hand/thrifted clothing item?
A2.a - It is rare you see me thrifting. I have only gone twice in my life, once in Toronto and once here. Both separate times, I found two fashion grails, one pair of shoes and one pair of jeans. After I bought those pieces, they fit me well and did not have any physical defects. My expectations for thrifted clothes can vary, but are generally pretty high just based off the two experiences I had thrifting.
Q3 - Can you tell me about the last time you bought second-hand fashion?
A3 - I bought second-hand fashion a couple of weeks ago, slowly trying to achieve more archived fashion pieces. It was harder in Toronto though, there are not really a wide selection of stores to choose from with regards to second-hand fashion shopping. In Atlanta, there is much more.
Q3.a - How often do you go?
A3.a - I usually go every other week to check out new drops for second-hand fashion stores.
Q4 - How do you feel after you buy second-hand fashion?
A4 - It almost feels like I am straying away from my personal style and trying something new whilst still considering my way of dressing, it is a change for sure but it makes me happy that I am able to dress the way I want to dress.
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - I would describe my personal style as definitely luxurious on some days, but on days where I want to relax, I usually put on a more relaxed outfit. Social media is definitely my largest influence when it comes to fashion. 
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - I am usually by myself now that I am living in Atlanta, so shopping is done alone here. Back in Toronto, I used to go shopping with some of my closest friends. They usually keep me in check on how they want me to dress. But sometimes, I switch up my style and they like it. I will never really go shopping with my family though, I find them to be too judgy.
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - Shopping in person is definitely more hands on. I get to feel out the item, take a look at it in person, I can prompt workers to see if they have a specific item in my size, and even try it on myself, then decide if I want to purchase the item. I enjoy in-person shopping because of this. Online shopping is huge nowadays, especially in younger cultures. I personally love online shopping, but dislike waiting for my clothes to come in and after waiting those day/s or month/s, I then get to see if a pair of shoes or a shirt, for example, fits or does not fit. It is annoying at times, but online shopping provides more variety and more options for dressing. There are pros and cons to each, people will analyze those, but I feel better in-person shopping.
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - I usually use TikTok and Instagram to see what people are wearing. I feel like unless you do not use the internet a ton, you can’t really escape seeing trends, and that is with anything you may see on your “For You” page or recommended content. I follow a lot of fashion influencers, but I follow more fashion influences, people who have shaped the fashion world into what it is today, people who were early onto clothing that people wear nowadays, and people who were simply ahead of their time. I can provide so many examples of your question simply because I spend a lot of time on the internet. Almost everyday, something is influencing my fashion choices. For instance, the other day on TikTok, I came across this pair of shoes I really liked and bought them the day of!

Interview 6 — Extreme User (P5): Male, 23 years old student living in Newmarket, Ontario who buys and sales vintages clothes (@thriftkingealia) 
Date: Nov. 2nd, 2025
Duration: 34 minutes
Type: Zoom Call

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy — what mattered most and why?
Q2. Can you tell me about the last time you bought secondhand fashion?
Q3. Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
Q4. How would you describe your personal style, and what influences it? Is it people, media, brands, or experiences?
Q5. When you shop for clothes, who’s usually with you?and how do they influence what you choose
Q6. How do you feel after you buy secondhand fashion?
Q7. When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
Q8. How do you use social media when it comes to fashion, do you follow trends, creators, or secondhand pages? Can you share an example that inspired a purchase or style choice?

Interview 7 — Low User (P5): Female, 20-year-old student living in Keswick, normally does not thrift and buys the majority of their clothing at malls. 
Date: Nov. 1st, 2025
Duration: 27 minutes
Type: Zoom call

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy — what mattered most and why?
Q2 - Can you tell me about the last time you bought secondhand fashion?
Q3 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
Q4 - How would you describe your personal style, and what influences it? Is it people, media, brands, or experiences?
Q5 - When you shop for clothes, who’s usually with you?and how do they influence what you choose
Q6 - How do you feel after you buy secondhand fashion?
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
Q8 - How do you use social media when it comes to fashion, do you follow trends, creators, or secondhand pages? Can you share an example that inspired a purchase or style choice?


Interview #8 with an Extreme User: Female, 25-years old, part-time intern as a luxury client advisor.   
Date: November 1, 2025
Duration: 38 minutes
Type: In-person interview conducted at her job's showroom    

Q1.a - Could you tell me about yourself, and why you choose to work in luxury fashion and client work? 
A1.a - I know that I have a very good taste in fashion, better than many people my age, and I want to project that to the world through my service and preferences. I love to express myself through helping others with my amazing creativity and vision. 
Q1.b - I would assume that secondhand clothes are something you stray away, working in your specific job, is this true? 
A1.b - Yes, of course! I would feel ashamed and embarrassed in my role especially, if I was to be unsure about the quality of my clothes, and who the designers were. I just feel obligated to wear from specific brands and if it's inexpensive I question its value. 
Q2 -Everyone has bought something secondhand before, the last time you did, what made you want to purchase it? 
A2 - I was about the age of 22, just started university, and all of my peers I have spoken to were wearing such unique pieces that you wouldn't see in malls, in which I usually shopped. When I say something neat, I would be asking “where do you get these, they are so cool”, to people on campus and they would almost always say, “oh, it's thrifted”, and that would be the only answer. I went out one day to see what these thrift stores offered, and honestly it felt so fun searching for hours through racks to be surprised with something I would never imagine funding at a local thrift shop. I found a shirt that was not to my taste, but I wanted it because it was something new to me, and it felt special to be the one who had it, as if it was destined for me to purchase. 
Q3 - How often do you think about shopping for clothes or renewing your wardrobe? 
A3 - Honestly, everyday. In the mornings, when I step outside my apartment and go to work. I walk to work, and it's up the street where all the clothing boutiques are, and in the display I see new pieces every month. I want to look at everything, but it's just so many clothes, and I do not know where to start. Once you buy something, you need to have other pieces like shoes and accessories to match it too. There are just so many brands, colours, and styles. I want to find something that matches my personal style and size as well. 
Q4. How does fashion play a role in your life, outside of your job?
A4 - I try to avoid it getting to me too much when I am with my friends, the idea and pressure of remaining a certain way, I usually dress similar to how I would dress at work with my friends. I shop alone, to avoid being swayed. I know my taste in “old money” is timeless and unique, and what others wear is just quick fads that will end up losing its popularity, and be thrown out soon. I believe that investing in something of quality and of your taste, is also sustainable and environmentally conscious, as that is less likely to change as fast with momentary cultural obsession. 
Q5 - Do you shop from luxury resales? 
A5 - Unfortunately yes, I need to remain within my budget. However, I do feel anxious at work, because all my co-workers and clients wear similar items from the same brands that match the company's DNA. I feel skeptical about its authenticity, and that when we discuss our outfits that I am going to be caught with something that is fake through its quality. The quality really shows with the authentic vs. inauthentic ones. 
Q6. Was there a time where a new trend shifted your taste or desire to purchase something secondhand or vintage? 
A6 - Yes, a few years ago, the rise of the “old money” aesthetic really inspired me to look at clothes differently, look into vintage clothes, and therefore secondhand. I was really interested in those timeless, and classic looks. I wanted to wear minimal but something that had spoken quite confidence. We see too much nowadays, too many pieces altogether under the name of fashion and having a taste, but it just looks bizarre and chaotic. Wearing a brand with heritage makes me feel a part of the community who understands quality and cultural legacy. It boosts my happiness, when I attend specific events, and parties where I find people dressed like myself in the 21st century. 
Q7. How do you think social media impacts you on your desire for specific clothes?
A7 - I think it helps me more than it harms, I find it difficult to find unique clothes that are not worn by my clients or co-workers, and with a tighter budget on luxury pieces and working full-time, following influencers who like old-money for instance give me inspiration on what I could also purchase directly. I think Nara and Lucky Smith are both social media influencers, and models who resemble this type of lifestyle quite well. I look up to Nara and her choices, as we are similar in body types and sizes. 
Q8. If secondhand fashion was designed and designated specifically to your wants and desires, what would that look like to you? 
A8 - I like the idea of influencers and celebrities selling their clothes such as on their own made websites or via Depop and Ebay. For instance, Kim Kardashian and Emma Chamberlain do it often. When celebrities do such, I feel like I can trust their taste, if it is similar, and where they would purchase and wear from. This would be more of like thrifting with expectations and that is curated towards what I would prefer. It is also less overwhelming and time consuming. 













Interview #9 with an Extreme User: Male, 20, eco-conscious influencer and an environmental science major student. 
Date: November 2, 2025
Duration: 30 minutes
Type: In-person interview conducted at his apartment. 

Q1 - Could you talk about your personal style, and how it ties in with your environmental values? 
A1 - From a very young age, I learned from my parents that “less is more”, and to use products from brands that engage in ethical sourcing and promote fair-labour, organic or animal-free materials. I think that these base morals pushed me into a person who strongly admires and supports individuals and brands that care about others, our planet, and nature. Today, I share knowledge and projects I retain from my studies verbally, and portray actions via what I wear on Tiktok, as an influencer. I love thrifting streetstyle clothes, and do partnerships with Kotn which is a company that aligns with my environmental views.
Q2 - Given what you do, I am assuming you would stay away from fast fashion, would you agree with that? 
A2 - Yes! Due to environmental reasons such as it contributing to overproduction, waste, and carbon footprint, I strongly reject it. As-well you can only wear it so many times, until it falls apart. It was meant to be replaced fast and done with no to less care. 
Q3 - Think about a time where you went shopping to buy clothes, what was it that made you purchase it eagerly? 
A3 - Not long ago, I found a nice vintage denim jacket, with a rare colour and finish to it when I was at a thrift store. It was not only my style, but it was stylish, unique, and half the cost it would be in malls. Also, denim is made from 100% cotton, and from what I learned at school, that means that there is no micro-plastics to it, making it not only biodegradable but it is also good for our health, as it allows our skin to breathe and is hypoallergenic. 
Q4 - Do you find it stressful to live up to the sustainability threshold, particularly when you want something that is the latest and popular? 
A4 - Yes, oftentimes. I am an influencer so I do spend a lot of time on social media, and follow sustainable clothing brands and individuals who do similar jobs as I do. There are secondhand websites and platforms such as Marketplace and Poshmark, that influencers guide you to, or sell their own items, or people from the community, in which I look for similar items that are trending. I think that this shows that I have a taste, and preference, and not merely following trends but rather something that I enjoy and suits my preferences. If I cannot find something that is similar, and I really want it, I look for it in secondhand clothing shops in-person or online, to avoid waste and overproduction. As-well I would not want fast fashion brands to profit more than they should. 
Q5. Do you do both online and in-store purchases, and if so, does it feel different doing one over another? 
A5 - Yes, I do both. I feel much more present and emotionally connected to my shopping experience when I do in-person. I feel committed to my mission and goal of being a consumer with reasoning and sustainable knowledge of materials. I know that what I am doing is ethical and this makes me proud of myself, and I know that my parents would be honoured every time.   
Q6 - How does fashion and clothes take place in your every-day life, and when do you decide to shop for new items? 
A6 - Fashion is how I express myself anywhere, especially on social media, finding community both online and out in the city. I share new findings through school not only on social media platforms but also to people around me. I translate my findings into how we should shop for clothes, where to look for, from what brands, for what material etc. I showcase my research and my own findings in items. The more research I do, the more I learn, and there are new studies everyday, that direct us to become a true sustainable shopper. Sometimes there is stuff I need to get rid of or replace because it is harmful to my skin or body. For example, clothes with synthetic dyes can irritate the skin and cause allergic reactions. 
Q7 - When you shop, is there someone who likes to do this with, and what is your thought process as-well during? 
A7 - I always try to shop alone, although with friends it's fun, but with others I feel far too caught up with what would look funny and cool to my friends, that I overlook what I truly need. I also need extra time to see and decide if it would go with other pieces that are already in my wardrobe, and if the clothes would last long, are durable etc. 
Q8. What are the biggest challenges with secondhand shopping? 
A8 - Size is a huge issue for me, I am a tall and heavy person, who cannot find big clothes of my style. I also find it challenging to get motivation to buy a piece because it just simply lacks information about the background or journey of the product. Some clothes don't even have a tag on it, or it's cut out. Sometimes you have to guess what the brand could be or its material, and hope that it was made with care. 



















Interview 10 — Average User (P5) : Male, 40-year-old business owner living in Woodbridge, Ontario
Date: Oct. 25st, 2025
Duration: 23 minutes
Type: In-person, home setting

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy — what mattered most and why?
A1 - Comfort is all I care about. As long as the clothing I buy does the job and lasts me long, I do not really value anything else. The last time I went clothing shopping was a couple of weeks ago, it was at Target. I picked up a pair of shoes for fifteen dollars. Weeks later, it might have been the best fifteen dollars I have ever spent!
Q2 - Can you tell me about the last time you bought secondhand fashion?
A2 - I am not really familiar with secondhand fashion, but I believe that the idea of it is purchasing from a secondhand fashion store. For me, the last time I bought secondhand might have been when I was in my twenties.
Q3 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A3 - I usually do not pay attention to looking “aesthetically pleasing” to others with my outfit. All of my clothing and shoes were mainly purchased for its comfort and convenience factors as I am at the warehouse almost everyday. In my younger years, I think I paid more attention to making an outfit look good. I usually never think about shopping for new items unless I actually need to purchase something due to my clothing or shoes becoming unwearable.
Q4 - How would you describe your personal style, and what influences it? Is it people, media, brands, or experiences?
A4 - My personal style is very plain, I value little to no logos on my clothing. In my earlier years, I liked how those bikers dressed, they used to come up and down my street all the time in full leather outfits. I think that leans more towards experiences and people that influenced my style back then. I used to care about how I dressed more back then, but the leather pieces definitely influenced my fashion choices.
Q5 - When you shop for clothes, who’s usually with you?and how do they influence what you choose
A5 - I am usually alone when I shop for clothes. I do not really need anyone telling me what to wear, I kind of know what I like already.
Q6 - How do you feel after you buy secondhand fashion?
A6 - I think that buying secondhand fashion is more predominant in younger generations. I have tried buying second hand fashion a couple years back, but prices of thrifted clothes have seen to rise so much in recent years that I do not even bother anymore. There is definitely more demand for second hand shopping. Personally, I would prefer to wear cheaper clothes that have more quality rather than wearing used clothes. But in my earlier years, thrifting was all I did.
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - I prefer to shop in person because I am picky about sizing. I am also impatient and cannot wait for clothes or shoes I purchase online to come in because it usually takes a while, and if it does not fit me properly, then I have to go through the return process which is annoying. With the way I dress, I find it easier to just go in person, pick out what I want, and leave. Clothing shopping is something set aside that I can do on my free time, which I rarely have.
Q8 - How do you use social media when it comes to fashion, do you follow trends, creators, or secondhand pages? Can you share an example that inspired a purchase or style choice?
A8 - I rarely use social media, so I would not be familiar with any trends and creators, and definitely not any secondhand pages.
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1. Immersion:
Information Objectives:
Through this immersion process, our main research goal is to gain a deep-rooted emotional understanding of Gen Z university students in Toronto, focusing on their feelings and motivations behind online second-hand fashion purchases. Specifically, we aim to determine what jobs second-hand fashion serves for this group and how we can capitalise on this opportunity.
Our primary research objective is to comprehend current consumer trends and adapt to the evolving fashion industry by examining how Gen Z university students form their purchasing habits and decision-making processes. We will identify their pain points and potential hidden barriers, as well as the primary emotional drivers—including price, social influence, and sustainability(Wicker, 2024). Additionally, we will investigate the impact influencers and social media have on trust and participation in second-hand fashion. The underlying business objective of this process is to identify the gap in the market for innovation and provide transparency to the resale online market.

Subjects of the Study:
Our target market consists of Gen Z university students aged from 18-25, specifically in Toronto. This segment of consumers is regularly active on digital shopping platforms, seeking to acquire new or second-hand fashion at a reasonable price. This demographic was specifically chosen because they exhibit a stable interest in second-hand fashion, torn between wanting sustainable, affordable clothing and concerns about the quality of their purchases. Gen Z consumers are always looking for the next fashion trend and are constantly influenced by social media perceptions, and are represented as 77% of the second-hand fashion market(Angus Reid Institute & DIG360, 2025). It's evident that this market is price sensitive as individuals in the 18-25 range typically have an income ranging from their average income ranging from $17,300 to $30,000 with an hourly wage of $17.75 to $24.72(Agency, 2025; Blair, 2024). All 8 of our subjects chosen are current university students, with four women and 4 men, to eliminate any potential gender bias that could arise (Bergelson et al., 2022; Bohnet, 2016).
Average and Extreme Users:
We aim to create the most representative sample possible to gather accurate insights into the Gen Z population's feelings and emotions towards second-hand fashion. Average and extreme users offer unique and differentiated perceptions and information on their emotions towards our topic. Our typical average user has heard of second-hand fashion online and even shops one to two times per year on online platforms such as Depop, Poshmark, and Vinted. This consumer is price-conscious, values clothing differently from others, and wants to step out of their comfort zone of typical clothing, but is limited due to external factors. They have an interest in sustainability factors, but the barriers that arise from the quality and trust of second-hand products come into question and are too high to make them a staple in their clothing shopping experience (Editors, 2025). Second-hand fashion is not their first choice, but they are willing to try something new, so this segment provides insight into potential pain points, barriers, and an unbiased view on second-hand fashion.
On the opposite end, extreme users shop second-hand fashion daily and have outfits for every occasion, each reflecting their personal style. This group embraces second-hand fashion as an avenue for unique pieces to build their own look. Heavily influenced by social media trends and influencers, they seek to recreate styles at low cost, driving their price sensitivity. Their flexible schedules accommodate the time-consuming nature of second-hand shopping, and they prefer interesting design details to prominent brand names (Wicker, 2024).
The extreme user on the lower end has never shopped for second-hand fashion and lacks interest. This consumer depends on major fashion brands for their clothing needs and prioritizes convenience and time over developing a unique style(Avery, 2022). This segment is less common in our target market due to income levels and higher price points, but including it reduces bias and ensures responses are weighted appropriately.

Interview Guide:
We conducted 8 semi-structured interviews with users of our target market, with the goal of speaking to meaningful deep rooted emotions rather than surface-level answers. To achieve this, we carefully selected 8 questions to ask our users.
1. Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
2. Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
3. Can you tell me about the last time you bought second-hand fashion?
4. How do you feel after you buy second-hand fashion?
5. How would you describe your personal style, and what influences it—people, media, brands, or experiences?
6. When you shop for clothes, who’s usually with you, and how do they influence what you choose?
7. When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
8. How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
All of our selected questions were tailored to our users to enable them to feel safe and free when answering. To gain insight into consumers' preferences and what job they want second-hand fashion fills, will take some decoding and analyzing of the data given, but it is attainable. The questions will give us insight into their preferences for current trends in the fashion market, emotions, and preferences towards second-hand fashion, and how we can fill the void of their everyday fashion needs. To start off, we will conduct all of our interviews in the home of the individual or at a neutral site like a library and coffee shop to eliminate any biases that can arise. Soft and neutral colour casual clothing to entice the interviewee to not feel as if it was a drill-down question and answer period, rather a conversation between two individuals. Many studies have shown that people wearing colours such as green and blue entice individuals to perceive them as more approachable and unconsciously tap into the brain before the interview even starts (Robinson, 2024; Mead, 2023). 
Our questionnaire differs from our average user to extreme user, as we are able to go much more in-depth and get a deeper analysis and understanding from our extreme user on the high side, as they offer more expert-level knowledge on the given questions. Simple techniques like the five “Why” techniques will be applied, which involves just asking your initial question, then asking the interviewee why to get a more detailed answer, and continuing until your desired outcome is reached. Question 1 shows a sacrificial concept that many interviews use, as this enables the interviewee to give us more knowledge and hidden emotions about certain factors in their life that wouldn't be able to showcase given a different question (Gibbons, 2024). 
Getting to learn about an individual's thought process while buying clothing unlocks unconscious behaviors the consumer may have and not be aware of, and gives us meaningful insight into their lives. Observational techniques will be applied as well, monitoring the consumer's tone when answering certain questions, body language, and facial expressions. This method reveals unspoken feelings that the consumer may be scared to share, so it is very important as the interviewer to be very neutral and talk robotically when asking the questions. Our questions are aligned in a particular way to warm up the consumer to the interview with more general style questions, then shifting to their shopping behavior both in person and online, and then more reflection-based questions at the end. The reason for this is that consumers sometimes don't feel very open in the beginning of interviews, as they sometimes can feel overwhelmed from the start, and starting off with a question like #1 can ease them into the interview (Bergelson et al., 2022; Bohnet, 2016). 

Since our interview is semi-structured, it allows us to use another theory of the design thinking process, which is the iterative process. If we notice that certain themes or similar answers continuously pop up, we will go more in-depth and focus more on those questions in future interviews, since it seems that they produce higher-quality answers. This adaptation will showcase how we utilise the continuous learning and evolution phase, as we must understand that not every consumer thinks the same, even if they are extreme or average users. Consumers' preferences and values are all different, as we must take all their answers into account and weigh them accordingly. The questions chosen all indirectly relate back to our research objectives without giving the interviewee the idea of our objectives. We want to create a neutral, unbiased conversation between the two, and the wording must follow accordingly with neutral face expressions and body language to eliminate any interview bias. All of our interviewees will give us verbal consent for this interview and agree to be recorded. All participants will be aware of what this data is for and will be deleted once the assignment is over. The interviewees will remain anonymous, ensuring we meet ethical standards of research.
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Information Objectives:
Through this immersion process, our main research goal is to gain a deep-rooted emotional understanding of Gen Z university students in Toronto, focusing on their feelings and motivations behind online second-hand fashion purchases. Specifically, we aim to determine what jobs second-hand fashion serves for this group and how we can capitalise on this opportunity.

Our primary research objective is to comprehend current consumer trends and adapt to the evolving fashion industry by examining how Gen Z university students form their purchasing habits and decision-making processes. We will identify their pain points and potential hidden barriers, as well as the primary emotional drivers—including price, social influence, and sustainability(Wicker, 2024). Additionally, we will investigate the impact influencers and social media have on trust and participation in second-hand fashion. The underlying business objective of this process is to identify the gap in the market for innovation and provide transparency to the resale online market.
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Subjects of the Study:

Our target market consists of Gen Z university students aged from 18-25, specifically in Toronto. This segment of consumers is regularly active on digital shopping platforms, seeking to acquire new or second-hand fashion at a reasonable price. This demographic was specifically chosen because they exhibit a stable interest in second-hand fashion, torn between wanting sustainable, affordable clothing and concerns about the quality of their purchases. Gen Z consumers are always looking for the next fashion trend and are constantly influenced by social media perceptions, and are represented as 77% of the second-hand fashion market(Angus Reid Institute & DIG360, 2025). It's evident that this market is price sensitive as individuals in the 18-25 range typically have an income ranging from their average income ranging from $17,300 to $30,000 with an hourly wage of $17.75 to $24.72(Agency, 2025; Blair, 2024). All 8 of our subjects chosen are current university students, with four women and 4 men, to eliminate any potential gender bias that could arise (Bergelson et al., 2022; Bohnet, 2016).
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Average and Extreme Users:
We aim to create the most representative sample possible to gather accurate insights into the Gen Z population's feelings and emotions towards second-hand fashion. Average and extreme users offer unique and differentiated perceptions and information on their emotions towards our topic. Our typical average user has heard of second-hand fashion online and even shops one to two times per year on online platforms such as Depop, Poshmark, and Vinted. This consumer is price-conscious, values clothing differently from others, and wants to step out of their comfort zone of typical clothing, but is limited due to external factors. They have an interest in sustainability factors, but the barriers that arise from the quality and trust of second-hand products come into question and are too high to make them a staple in their clothing shopping experience (Editors, 2025). Second-hand fashion is not their first choice, but they are willing to try something new, so this segment provides insight into potential pain points, barriers, and an unbiased view on second-hand fashion.
On the opposite end, extreme users shop second-hand fashion daily and have outfits for every occasion, each reflecting their personal style. This group embraces second-hand fashion as an avenue for unique pieces to build their own look. Heavily influenced by social media trends and influencers, they seek to recreate styles at low cost, driving their price sensitivity. Their flexible schedules accommodate the time-consuming nature of second-hand shopping, and they prefer interesting design details to prominent brand names (Wicker, 2024).
The extreme user on the lower end has never shopped for second-hand fashion and lacks interest. This consumer depends on major fashion brands for their clothing needs and prioritizes convenience and time over developing a unique style(Avery, 2022). This segment is less common in our target market due to income levels and higher price points, but including it reduces bias and ensures responses are weighted appropriately.
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Interview Guide:
We conducted 8 semi-structured interviews with users of our target market, with the goal of speaking to meaningful deep rooted emotions rather than surface-level answers. To achieve this, we carefully selected 8 questions to ask our users.
1. Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
2. Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
3. Can you tell me about the last time you bought second-hand fashion?
4. How do you feel after you buy second-hand fashion?
5. How would you describe your personal style, and what influences it—people, media, brands, or experiences?
6. When you shop for clothes, who’s usually with you, and how do they influence what you choose?
7. When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?

8. How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
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Design Thinking Principles and Techniques:
All of our selected questions were tailored to our users to enable them to feel safe and free when answering. To gain insight into consumers' preferences and what job they want second-hand fashion fills, will take some decoding and analyzing of the data given, but it is attainable. The questions will give us insight into their preferences for current trends in the fashion market, emotions, and preferences towards second-hand fashion, and how we can fill the void of their everyday fashion needs. To start off, we will conduct all of our interviews in the home of the individual or at a neutral site like a library and coffee shop to eliminate any biases that can arise. Soft and neutral colour casual clothing to entice the interviewee to not feel as if it was a drill-down question and answer period, rather a conversation between two individuals. Many studies have shown that people wearing colours such as green and blue entice individuals to perceive them as more approachable and unconsciously tap into the brain before the interview even starts (Robinson, 2024; Mead, 2023). 
Our questionnaire differs from our average user to extreme user, as we are able to go much more in-depth and get a deeper analysis and understanding from our extreme user on the high side, as they offer more expert-level knowledge on the given questions. Simple techniques like the five “Why” techniques will be applied, which involves just asking your initial question, then asking the interviewee why to get a more detailed answer, and continuing until your desired outcome is reached. Question 1 shows a sacrificial concept that many interviews use, as this enables the interviewee to give us more knowledge and hidden emotions about certain factors in their life that wouldn't be able to showcase given a different question (Gibbons, 2024).
 
Getting to learn about an individual's thought process while buying clothing unlocks unconscious behaviors the consumer may have and not be aware of, and gives us meaningful insight into their lives. Observational techniques will be applied as well, monitoring the consumer's tone when answering certain questions, body language, and facial expressions. This method reveals unspoken feelings that the consumer may be scared to share, so it is very important as the interviewer to be very neutral and talk robotically when asking the questions. Our questions are aligned in a particular way to warm up the consumer to the interview with more general style questions, then shifting to their shopping behavior both in person and online, and then more reflection-based questions at the end. The reason for this is that consumers sometimes don't feel very open in the beginning of interviews, as they sometimes can feel overwhelmed from the start, and starting off with a question like #1 can ease them into the interview (Bergelson et al., 2022; Bohnet, 2016). 

Since our interview is semi-structured, it allows us to use another theory of the design thinking process, which is the iterative process. If we notice that certain themes or similar answers continuously pop up, we will go more in-depth and focus more on those questions in future interviews, since it seems that they produce higher-quality answers. This adaptation will showcase how we utilise the continuous learning and evolution phase, as we must understand that not every consumer thinks the same, even if they are extreme or average users. Consumers' preferences and values are all different, as we must take all their answers into account and weigh them accordingly. The questions chosen all indirectly relate back to our research objectives without giving the interviewee the idea of our objectives. We want to create a neutral, unbiased conversation between the two, and the wording must follow accordingly with neutral face expressions and body language to eliminate any interview bias. All of our interviewees will give us verbal consent for this interview and agree to be recorded. All participants will be aware of what this data is for and will be deleted once the assignment is over. The interviewees will remain anonymous, ensuring we meet ethical standards of research.
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Sense-Making:
Empathy map: 
Interview 1 — Extreme High User (Blue Jays vintage seeker) (P1)
This participant really emphasises the authority and rarity of clothing. They want to utilise this to self-express their feelings and love the feeling of finding new, rare vintage clothing, as she described the Blue Jays jacket as “treasure hunting” while showcasing the emotions that are linked to this feeling. There is a heavy influence from 2000s hip-hop trends, and a strong family oriented mindset leads to this sentimental and authentic style that she values so much in her clothing. She enjoys shopping with her family and listening to their influence, but values her opinion more. They love the feeling of confidence that comes with wearing these rare clothing pieces, while also enjoying the thrifting experience that accompanies the purchase over an online one. Their behaviour consists of staying on top of fashion trends by scrolling TikTok, Depop, and Grailed.
Interview 2 – Average User (P2)
This participant spoke about being busy with school and work, saying they mainly want clothes that are “comfortable and easy.” They often seek out affordable vintage pieces but focus primarily on practicality. They think of clothing as something functional that should be inexpensive yet stylish enough for daily life. Emotionally, they feel satisfied when finding a good deal but occasionally worry about quality and how long second hand clothing will last. Their behavior reflects this pragmatic approach. They usually shop with friends, trust their opinions on what looks good, and occasionally browse thrift stores or online shops when time allows, always prioritizing budget and convenience.
Interview 3 – Average Ideal User (P3)
The third participant described thrifting as a fun and social activity, saying it gives her a “dopamine rush” when she finds something unique. She believes thrifted fashion expresses individuality and affordability while connecting her to local culture in Montreal, where she notices others dressing creatively. Her thoughts reflect a balance between self expression and practicality as she wants clothing that feels personal but still fits her student budget. Emotionally, she feels excitement and accomplishment after successful thrift trips but frustration when items sell quickly or are final sale. Her actions include thrifting bi-weekly with friends, following second hand pages on Instagram, and drawing inspiration from street fashion around her campus.
Interview 4 – Extreme User (P4)
This participant was clear about preferring new clothing, saying, “I like to buy new clothes brand new.” He believes that higher quality, brand new clothing lasts longer and is more appropriate for his professional lifestyle. Internally, he thinks of fashion as an investment in durability and comfort rather than as a means of expression. He feels confident and composed when wearing quality pieces, associating them with professionalism and self-respect. His shopping behavior is routine, he typically buys in person, inspects fabric and stitching carefully, and relies on his wife’s opinion for final decisions. He avoids second hand options entirely, citing quality and hygiene concerns.
Interview 5 – Extreme User (P5, Atlanta Student)
The fifth participant said that fashion is how he expresses himself daily, blending luxury and relaxed styles. He thinks fashion is a form of social identity that reflects both individuality and awareness of trends, influenced heavily by online content and streetwear culture. He feels excitement and satisfaction when finding pieces that capture his evolving personal style, though he sometimes experiences frustration with online shopping delays or sizing issues. His actions are consistent with his statements he shops both online and in-store, keeps up with fashion influencers on TikTok and Instagram, and curates outfits that allow him to adapt to different settings while maintaining a sense of originality.
Interview 6 – Extreme User/Seller (P6)
This participant, who buys and sells vintage clothing, spoke passionately about the “story” behind every piece. He believes vintage fashion carries value through authenticity, history, and craftsmanship, and he approaches it both as a business and an art form. He feels energized and deeply fulfilled when finding or restoring rare items, describing sourcing as a rewarding treasure hunt. His daily actions reflect this dedication to thrifting regularly across different cities, repairs garments, photographs and lists them online, and markets his finds through social media content. His approach demonstrates a balance of entrepreneurial discipline and emotional connection to fashion as culture.
Interview 7 – Low User (P7)
This participant stated that “price and returns matter most,” emphasizing convenience, hygiene, and comfort over trends. She thinks of shopping as a practical necessity rather than an expressive activity, trusting familiar mall retailers over thrift shops. Emotionally, she feels cautious and sometimes uneasy about the cleanliness of second hand clothing, though she enjoys the satisfaction of buying versatile, affordable items that fit her lifestyle. Her actions show these priorities as she shops mostly in malls with friends or family, avoids thrift stores, and occasionally takes inspiration from Pinterest or TikTok when updating her wardrobe. For her, predictability and trust in the purchase process are key.
Interview 8 – Extreme Luxury User (P8)
This participant, a luxury client advisor, explained that she feels “obligated to wear from specific brands” to reflect her professional image. She thinks of clothing as an extension of her social identity and credibility, believing that authentic luxury pieces signify belonging in her field. Emotionally, she experiences pride when her appearance aligns with high end aesthetics but also anxiety about authenticity when purchasing second hand or resale items. Her actions include shopping alone to avoid influence, following luxury influencers for inspiration, and occasionally buying pre-owned designer items through verified platforms. Her fashion behavior is highly curated, tied to image, and deeply influenced by her professional environment.
Interview 9 – Extreme Eco-Conscious User (P9)
This participant said, “Less is more,” articulating a strong belief in sustainability and responsible consumption. He thinks fashion should reflect environmental values and be based on quality, transparency, and ethics. He feels proud when his purchases align with his eco-conscious principles but frustrated by the lack of size options and material details in second-hand shops. His actions reflect his commitment he shops alone to stay intentional, prefers thrifting for natural materials like cotton, collaborates with sustainable brands, and uses social media to promote awareness. His fashion choices are both a personal lifestyle and a form of environmental advocacy.
Interview 10 – Average User (P10)
The final participant described his clothing choices simply: “Comfort is all I care about.” He thinks of clothing as a functional necessity, not as a source of self-expression. His feelings toward fashion are neutral as he feels content when purchases are comfortable and affordable but irritated by the inconvenience of online returns or shipping delays. His behavior aligns with his statements “he shops in person only when necessary, focuses on durability and practicality, and avoids fashion-related social media.” For him, clothing serves a purely utilitarian role, and second-hand fashion holds little personal relevance or appeal.
Observations & Insights: 
After completing all empathy maps, several strong patterns emerged across participants. The most consistent theme was a desire for trust and confidence in the second hand shopping experience. Many participants valued transparency, wanting proof of cleanliness, authenticity, and accurate sizing before committing to a purchase. While extreme users such as vintage collectors and sellers described thrifting as a “treasure hunt,” average users viewed it as more of a practical alternative to retail shopping. The emotional connection to clothing differed as well as for some, fashion represented identity, nostalgia, and creativity (P1, P3, P6), while for others it was simply about comfort and convenience (P2, P7, P10). Despite differences, both groups agreed that time, reliability, and value were critical. Participants commonly blended online and in-person behavior using digital platforms for discovery and social influence but relying on physical stores to confirm fit and quality. This shows a strong preference for curation with assurance, where users want convenience without sacrificing trust.
Several interesting contradictions surfaced between what participants said and what they actually did. Many praised online shopping for convenience yet admitted to avoiding it because of unreliable sizing, slow delivery, and limited return options. Some participants claimed to prioritize sustainability or individuality but often defaulted to fast, mainstream options for ease. Luxury and eco-conscious users also showed internal tension wanting to act on their values but struggling with cost, authenticity fears, or limited product information. These contradictions reveal that stated values don’t always align with purchasing behavior, as emotional comfort and perceived safety often outweigh ideals like sustainability or uniqueness. In other words, convenience and credibility remain stronger decision drivers than values alone.
When comparing average and extreme users, the differences became clear. Extreme users, such as collectors, resellers, luxury shoppers, and sustainability advocates, displayed high emotional engagement. They were willing to invest more time and effort in finding rare, authentic, or ethically made items that reflect their identity. Their needs are deeper focused on storytelling, provenance, and community recognition. Average users, in contrast, are motivated by simplicity, affordability, and ease of decision making. They want second hand options that look new, are easy to access, and require minimal effort to verify. While extreme users view clothing as an extension of self-expression, average users view it as functional self-presentation, something to look decent and feel comfortable in without overthinking it.
Overall, the data suggest that users across all levels seek balance. They want the emotional satisfaction of personal style combined with the confidence of clean, verified, and convenient shopping. Whether motivated by creativity, sustainability, or practicality, all participants expressed a need for greater assurance in quality and authenticity. These findings highlight the opportunity for a second-hand fashion experience that blends curation, trust, and ease reducing shopping anxiety while maintaining individuality and discovery.
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3. Alignment:

Biggest Pains:
Uncertainty  of Fit, Quality, And Authenticity:
The unpredictability of online second-hand shopping frustrated several participants (P2, P3, P8, P9, P10). Inaccurate sizing, unclear condition grading and low return opportunities generate purchase anxiety and lower trust. 
Dimensions: Functional, Emotional

Overwhelming Shopping Experience:
The browsing experience at thrift stores and on resale apps can be overwhelming, as mentioned by participants (P3, P8, P9). All this disorganization is a recipe for decision fatigue and discourages return visits. 
Dimensions: Functional, Emotional

Price Confusion (“Thrift Inflation”):
Other users, like P10, balked at the increasing cost of thrifted items that they considered overpriced considering their condition. That perception is at odds with the inherent allure of resale, that it can be a budget friendly way to shop. 
Dimensions: Functional

Authenticity Anxiety in Luxury Resale:
Luxury-oriented consumers (P8) felt threatened by purchasing second hand because they may buy a fake item without intention. This is particularly relevant for those in careers where authenticity and brand worth are important. 
Dimensions: Social, Emotional

Limited Availability and One-of-One Frustration:
Scarcity generates excitement, but also lures users into making rash purchases (P1, P3, P5). Regret and disappointment when an item goes before you can respond. 
Dimensions: Emotional


Most Desired Gains
Trust and Transparency:
Participants are demanding verified listings, trustworthy size guides and clear material and condition information. These things make you feel confident when making a purchase and eliminate the fear of the buyer.
Dimensions: Functional, Emotional

Efficient, Curated Discovery:
Consumers are in search of simpler methods to shop with filtering by aesthetic, trend or influencer style. Curation turns a daunting experience into an enjoyable time-saver. 
Dimensions: Functional

Confidence and Pride in Purchase:
Many participants want their clothing to align with a sense of personal identity and values; sustainability, creativity or luxury, for example. Feelings “smart” and being self-expressive are what drives satisfaction. 
Dimensions: Emotional, Social

Affordability with Value Justification: 
Volunteers are prepared to pay more, mindful of the logic behind a higher price (rarity, heritage or an environmental benefit). Transparent pricing improves perceived fairness. 
Dimensions: Functional

Community and Belonging:
Buyers want the reinforcement of social connection. Whether that comes through influencers, friends or sustainable fashion communities. Belonging reinforces purchase confidence.
Dimensions: Social

Top Insights:
1) Verification Builds Emotional Trust 
Both high-end and eco conscious users are discouraged by the doubt of the genuine origin and quality material. Certified and open resale brings back trust and social reputation. 

HMW: How can we make a verification system that’s clear, authentic and quality maintained but preserves the “thrill of finding” in second hand finds?

2) Simplified Curation Reduces Overwhelm 
It’s chaotic to browse through unfiltered pages or racks. When content discovery is personal and curated, satisfaction and productivity levels are higher. 
HMW: How can we provide a curated journey of discovery to make second-hand shopping simple and inspirational?

3) Fit Trust Transforms Doubt In Action 
Inaccurate sizing and inflexible final-sale policies make online purchases intimidating. Puncture visual display gadgets and redeemable holds can diminish risk. 

HMW: How can we make customers feel confident on fit and sizing when purchasing second-hand clothes online?


4) Reframing Price to Communicate Value
Increasing prices have made it appear that thrift is not affordable. Demonstrating of how pricing is set by rarity, condition or sustainability can help justify value. 

HMW: How might we make the real value of second-hand goods so customers understand why they’re priced a certain way?
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1. Appendix:
Interview 1 — Extreme High User (P1)
Date: Oct. 27th, 2025
Duration: 34 minutes
Type: In-person, local coffee shop

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why? (went in depth, five why)
A1 - “ I was really looking hard for vintage blue jays jackets to wear for the weekend. I enjoy the fact that it's authentic and rare and makes people look twice. I do value price as well just in case for reselling later down the line”
Q2 - Can you tell me about the last time you bought second-hand fashion?
A2 - “ Yes I ended up buying that Blue Jays jacket and it wasn't cheap but so worth it, Potentially hold on to give to the child one day.”
Q3 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items? (longest answer)
A3 - “I have lots of time since I'm in school two days out of the week and live in front of the computer as my job requires me too.. Oh I think about it all the time, whether that's what I'm going to wear today, tomorrow or even potentially outfits for occasions throughout the week.”
Q4 - How would you describe your personal style, and what influences it—people, media, brands, or experiences? (asked why 2000s flare)
A4 - “2000’s hip hop fashion, with my own personal flare. I love scrolling through tiktok and social media to find new trends to get on. Had a strong relationship with my dad that was big into this type of fashion”
Q5 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A5 - "Usually go with my older sister, as she's really into street fashion as well so we share the same interests, but at times go by myself, it's my favourite pastime."
Q6 - How do you feel after you buy second-hand fashion? (asked why shortly after)
A6-”Feel great, it's like treasure hunting and the satisfaction I get knowing every piece of clothing has its own story is unbeatable.”
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - “ Online saves me time as I can do it whenever,, but I do like finding the piece in person and feeling the clothes while taking in that vintage smell. I enjoy being convinced of it, but I value being in person as well.”
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - “Scrolling tiktok and pinterest  while following too many creators to count. Saw the Blue Jays Jacket by a creator on tiktok going to the game and realized that I needed it.”


Interview 2 — Average User (P2)
Date: Oct. 28th, 2025
Duration: 21 minutes
Type: In-person, participation house

Q1 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - "Don't think about it too much, as I'm very busy with school and work. Value comfy clothes for my daily life and have pieces that I rotate with when I go out.”
Q2 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - “Looking for an oversized Chicago bears vintage shirt and wanted to find something on a budget. Looked on countless websites, wanted something that's vintage and cheap but still has good quality”
Q3 - Can you tell me about the last time you bought second-hand fashion?
A3 - “Last semester I got this vintage Carhartt plain black sweater, it was cheap and minimalistic which is what I wanted.”
Q4 - How do you feel after you buy second-hand fashion?
A4 - “ Pretty good because I feel like I got a deal, but question how long it will last.”
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - “ Value clean and simplistic styles, I scroll through TikTok often, but don't want to fully hop on to any trends.”
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - “Usually go with my friends, I listen to them as they know more than me but still value my opinion aswell.”
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - “ In store is good since I can try on the clothes and feel the quality but. It takes too long and I don't like going out, online saves time but always questions sizing and quality.”
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - “Look at new trends and follow some thrifting accounts, never bought from any links they recommend. Can't recall an example.”








Interview 3 — Average Ideal User (P3): Female, 20 years old, Urban living, Student
Date: Oct. 27th, 2025
Duration: 29 minutes
Type: Over the phone

Q1- Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - Usually in the mornings when I’m getting ready for school is when I’m thinking about what to wear. I look in my closet and put something together. I live in Montreal so the fashion here is very prevalent. Definitely more risky fashion. Walking around campus and the city I pull inspiration from other fashion sense people my age are wearing and notice what kind of pieces I’m seeing often. So, when I’m shopping I remember what I saw and like what other people around me are wearing.
Q1.a - You mentioned you pull fashion inspiration from other people around you. What kind of fashion do you often see, having seen Toronto and Montreal (urban) fashion.
A1.a - For me and my friends, and a lot of what I see in the city is vintage clothing and unique pieces that can only be found at thrift stores or second hand stores. You can tell these pieces have an older style and a lived I look. That's how I know it’s thrifted.
Q1.b - Why do you think your age group is attracted to thrifted/second hand clothing?
A1.b- I think people like to look unique with their pieces. It feels special having a piece of clothing that not a lot of people have. Also the look of vintage clothing looks cool to us. Thifted clothing is usually pretty cheap, instead of $30 for a shirt a thrifted shirt could be $5-10. But there are some specialty stores that sell rare high demand items for a lot more than the original price. I guess it goes to show how much demand there is for vintage items.
Q1.c - You mentioned you like the pricing of thrifted clothing. Why is the cost of clothing important to you?
A1.c - Im a 20 year old student and the cost of living is high here in Montreal. Clothing prices of thrifted clothing are a lot easier for me to digest than regular retail stores.
Q2 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - When I’m deciding on clothing, I look at whether I like it or not, the price, and the quality. All three matter, because they are all connected. If one does not meet my standard I likely won’t purchase.
Q2.a- What are your expectations when purchasing a second-hand/thrifted clothing item?
A2.a - Do I like the style of the item? Does it match my style? If yes, that's the first step. Then I look at the price. My expectation for pricing can vary based on the item. For example a jacket I expect to pay more than a graphic tee. However, on average a graphic tee I would expect to pay $5-$20. Then I look at the quality of the item because if the item is unintentionally ripped or stained I don't deem that worth purchasing.
Q3- Can you tell me about the last time you bought second-hand fashion?
A3 - This week. I went thrifting with my roommate to thrift stores in the area (Montreal).
Q3.a - How often do you go?
A3.a - I'd say once every 2 weeks. It becomes a social activity to do with friends. They are constantly replaced with new items so it's fun to check out the clothes to see what’s new.
Q4 -  How do you feel after you buy second-hand fashion?
A4 - I feel good. It feels like a dopamine rush for sure because sifting through all the clothes to find something that I like and that's in my size— is a win.
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - My style is comfy, artisty, trendy I would say. Celebrities, my friends, environment, social media all influence my style.
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - I usually shop with my friends. I don't do much online shopping as most thrift stores are in person stores. I like to ask my friends who are trendy as well for their opinion. Sometimes if I’m on the fence about an item, and I ask my friends what they think and they dont like it too much, I likely won’t go ahead with the purchase. 
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - Online is great because I can see all the options in a simple layout. It’s organized. While in person thrifting takes more time as I need to sift through all the clothing on the racks. Sometimes with online second hand stores, they will have more than one of the items in stock even though it is a unique item but with threat stores they usually only have one. So if I like it I need to purchase it right then. I enjoy the find but it can be frustrating if I want to think about purchasing an item and it not be there the next day. Also with most shift stores, items are final sale, so I need to be sure about what I am purchasing.
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - Yes I do. I follow second hand pages to see what clothings they are selling. I like this because the items have already been sifted though to only post about popular items, as well as have gone through a quality test. I also follow singers, artists, and influencers that have a similar style to mine. I often take inspiration from them. An example would be I saw a singer I like, she had this vintage brown bomber jacket, and I had that sitting in the back of my mind for some time. I couldn’t find the exact jacket but I eventually found something similar at a thrift store!










Interview 4 — Extreme User (P4): Male in 50’s, works a corporate job
Date: Oct. 28th, 2025
Duration: 18 minutes
Type: In-person, home setting

Q1- Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - I work from home most days so my fashion is comfortable, and easy. But when I go into the office I dress appropriately for work in a dress shirt and dress pants. Quality and comfort is important when I’m shopping.
Q2 -  Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - The style was important, and the quality and of course the price point.
Q3- Can you tell me about the last time you bought second-hand fashion?
A3 - I don't think I ever have. I like to buy new clothes brand new.
Q3.a- Why do you prefer new clothing over second hand clothing?
A3.a - I think the quality is better when it hasn’t been pre-owned. I would rather spend the extra money and purchase clothing that will last me a long time versus buying and throwing away frequently. I’m not a fan of fast fashion.
Q4 - How do you feel after you buy second-hand fashion?
I haven’t shopped second hand.
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - My style is dependent on what I am doing. Most days I am in comfortable clothing. Kind of lazy. Or when I am in office, it is business or business casual attire. My environment influxes my style. I see styles come and go over the years. I notice what is in style from the media like news, social media, tv. My family also influences my style. As they usually have their final say on my clothing choices.
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - My wife is usually with me. She tells me what looks good.
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - I prefer to see the clothing in person so I can inspect the quality, and sizing. It can be tricky online to assess those things. Online has much more options than in person which is good.
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - I casually browse social media. Not specifically for fashion inspiration but I notice it. Maybe indirectly it broadens my fashion knowledge. I once saw this hat I saw on Facebook I liked. I went to the store to check it out and I purchased it.


Interview 5 — Extreme User: Male, 23-years-old student living in Atlanta, Georgia
Date: Oct. 23th, 2025
Duration: 33 minutes
Type: In-Person, video call

Q1 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - Fashion fits into my everyday life, I am always trying to put something new on everyday to maintain a fresh look whilst still keeping up with fashion trends. I am always looking to see if there are any sales or good deals on pickups from new brands, whilst having that “brand-new” look in my outfits.
Q1.a - You mentioned you pull fashion inspiration from other people around you. What kind of fashion do you often see, having seen Toronto and Montreal (urban) fashion.
A1.a -  As someone who lived in Toronto my whole life and moved to Atlanta for my studies, the city is definitely where you see outfits of different wavelengths, each one expressing its own energy and vibe. I see a lot of people dressing streetwear, cozywear, and a lot of vintage fashion appears in the city. Those are my personal favourite styles.
Q1.b - Why do you think your age group is attracted to thrifted/second hand clothing?
A1.b - I think people like to look unique with their pieces. It feels special having a piece of clothing that not a lot of people have. Also the look of vintage clothing looks cool to us. Thifted clothing is usually pretty cheap, instead of $30 for a shirt a thrifted shirt could be $5-10. But there are some specialty stores that sell rare high demand items for a lot more than the original price. I guess it goes to show how much demand there is for vintage items.
Q1.c - You mentioned you like the pricing of thrifted clothing. Why is the cost of clothing important to you?
A1.c - Im a 20 year old student and the cost of living is high here in Montreal. Clothing prices of thrifted clothing are a lot easier for me to digest than regular retail stores.
Q2 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - The last time I was deciding what clothing to buy was when I was shopping in the city. My thought process revolved around acquiring this specific coat I really wanted. It was out of stock online and I was hoping I could find it in person. I ended up finding it and buying it instantly, a rare piece of clothing that I could wear and possibly sell in the future. I usually keep track of time as well, I try not waste time when I am out.
Q2.a - What are your expectations when purchasing a second-hand/thrifted clothing item?
A2.a - It is rare you see me thrifting. I have only gone twice in my life, once in Toronto and once here. Both separate times, I found two fashion grails, one pair of shoes and one pair of jeans. After I bought those pieces, they fit me well and did not have any physical defects. My expectations for thrifted clothes can vary, but are generally pretty high just based off the two experiences I had thrifting.
Q3 - Can you tell me about the last time you bought second-hand fashion?
A3 - I bought second-hand fashion a couple of weeks ago, slowly trying to achieve more archived fashion pieces. It was harder in Toronto though, there are not really a wide selection of stores to choose from with regards to second-hand fashion shopping. In Atlanta, there is much more.
Q3.a - How often do you go?
A3.a - I usually go every other week to check out new drops for second-hand fashion stores.
Q4 - How do you feel after you buy second-hand fashion?
A4 - It almost feels like I am straying away from my personal style and trying something new whilst still considering my way of dressing, it is a change for sure but it makes me happy that I am able to dress the way I want to dress.
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - I would describe my personal style as definitely luxurious on some days, but on days where I want to relax, I usually put on a more relaxed outfit. Social media is definitely my largest influence when it comes to fashion. 
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - I am usually by myself now that I am living in Atlanta, so shopping is done alone here. Back in Toronto, I used to go shopping with some of my closest friends. They usually keep me in check on how they want me to dress. But sometimes, I switch up my style and they like it. I will never really go shopping with my family though, I find them to be too judgy.
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - Shopping in person is definitely more hands on. I get to feel out the item, take a look at it in person, I can prompt workers to see if they have a specific item in my size, and even try it on myself, then decide if I want to purchase the item. I enjoy in-person shopping because of this. Online shopping is huge nowadays, especially in younger cultures. I personally love online shopping, but dislike waiting for my clothes to come in and after waiting those day/s or month/s, I then get to see if a pair of shoes or a shirt, for example, fits or does not fit. It is annoying at times, but online shopping provides more variety and more options for dressing. There are pros and cons to each, people will analyze those, but I feel better in-person shopping.
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - I usually use TikTok and Instagram to see what people are wearing. I feel like unless you do not use the internet a ton, you can’t really escape seeing trends, and that is with anything you may see on your “For You” page or recommended content. I follow a lot of fashion influencers, but I follow more fashion influences, people who have shaped the fashion world into what it is today, people who were early onto clothing that people wear nowadays, and people who were simply ahead of their time. I can provide so many examples of your question simply because I spend a lot of time on the internet. Almost everyday, something is influencing my fashion choices. For instance, the other day on TikTok, I came across this pair of shoes I really liked and bought them the day of!

Interview 6 — Extreme User (P5): Male, 23 years old student living in Newmarket, Ontario who buys and sales vintages clothes (@thriftkingealia) 
Date: Nov. 2nd, 2025
Duration: 34 minutes
Type: Zoom Call

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy — what mattered most and why?
Q2. Can you tell me about the last time you bought secondhand fashion?
Q3. Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
Q4. How would you describe your personal style, and what influences it? Is it people, media, brands, or experiences?
Q5. When you shop for clothes, who’s usually with you?and how do they influence what you choose
Q6. How do you feel after you buy secondhand fashion?
Q7. When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
Q8. How do you use social media when it comes to fashion, do you follow trends, creators, or secondhand pages? Can you share an example that inspired a purchase or style choice?

Interview 7 — Low User (P5): Female, 20-year-old student living in Keswick, normally does not thrift and buys the majority of their clothing at malls. 
Date: Nov. 1st, 2025
Duration: 27 minutes
Type: Zoom call

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy — what mattered most and why?
Q2 - Can you tell me about the last time you bought secondhand fashion?
Q3 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
Q4 - How would you describe your personal style, and what influences it? Is it people, media, brands, or experiences?
Q5 - When you shop for clothes, who’s usually with you?and how do they influence what you choose
Q6 - How do you feel after you buy secondhand fashion?
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
Q8 - How do you use social media when it comes to fashion, do you follow trends, creators, or secondhand pages? Can you share an example that inspired a purchase or style choice?


Interview #8 with an Extreme User: Female, 25-years old, part-time intern as a luxury client advisor.   
Date: November 1, 2025
Duration: 38 minutes
Type: In-person interview conducted at her job's showroom    

Q1.a - Could you tell me about yourself, and why you choose to work in luxury fashion and client work? 
A1.a - I know that I have a very good taste in fashion, better than many people my age, and I want to project that to the world through my service and preferences. I love to express myself through helping others with my amazing creativity and vision. 
Q1.b - I would assume that secondhand clothes are something you stray away, working in your specific job, is this true? 
A1.b - Yes, of course! I would feel ashamed and embarrassed in my role especially, if I was to be unsure about the quality of my clothes, and who the designers were. I just feel obligated to wear from specific brands and if it's inexpensive I question its value. 
Q2 -Everyone has bought something secondhand before, the last time you did, what made you want to purchase it? 
A2 - I was about the age of 22, just started university, and all of my peers I have spoken to were wearing such unique pieces that you wouldn't see in malls, in which I usually shopped. When I say something neat, I would be asking “where do you get these, they are so cool”, to people on campus and they would almost always say, “oh, it's thrifted”, and that would be the only answer. I went out one day to see what these thrift stores offered, and honestly it felt so fun searching for hours through racks to be surprised with something I would never imagine funding at a local thrift shop. I found a shirt that was not to my taste, but I wanted it because it was something new to me, and it felt special to be the one who had it, as if it was destined for me to purchase. 
Q3 - How often do you think about shopping for clothes or renewing your wardrobe? 
A3 - Honestly, everyday. In the mornings, when I step outside my apartment and go to work. I walk to work, and it's up the street where all the clothing boutiques are, and in the display I see new pieces every month. I want to look at everything, but it's just so many clothes, and I do not know where to start. Once you buy something, you need to have other pieces like shoes and accessories to match it too. There are just so many brands, colours, and styles. I want to find something that matches my personal style and size as well. 
Q4. How does fashion play a role in your life, outside of your job?
A4 - I try to avoid it getting to me too much when I am with my friends, the idea and pressure of remaining a certain way, I usually dress similar to how I would dress at work with my friends. I shop alone, to avoid being swayed. I know my taste in “old money” is timeless and unique, and what others wear is just quick fads that will end up losing its popularity, and be thrown out soon. I believe that investing in something of quality and of your taste, is also sustainable and environmentally conscious, as that is less likely to change as fast with momentary cultural obsession. 
Q5 - Do you shop from luxury resales? 
A5 - Unfortunately yes, I need to remain within my budget. However, I do feel anxious at work, because all my co-workers and clients wear similar items from the same brands that match the company's DNA. I feel skeptical about its authenticity, and that when we discuss our outfits that I am going to be caught with something that is fake through its quality. The quality really shows with the authentic vs. inauthentic ones. 
Q6. Was there a time where a new trend shifted your taste or desire to purchase something secondhand or vintage? 
A6 - Yes, a few years ago, the rise of the “old money” aesthetic really inspired me to look at clothes differently, look into vintage clothes, and therefore secondhand. I was really interested in those timeless, and classic looks. I wanted to wear minimal but something that had spoken quite confidence. We see too much nowadays, too many pieces altogether under the name of fashion and having a taste, but it just looks bizarre and chaotic. Wearing a brand with heritage makes me feel a part of the community who understands quality and cultural legacy. It boosts my happiness, when I attend specific events, and parties where I find people dressed like myself in the 21st century. 
Q7. How do you think social media impacts you on your desire for specific clothes?
A7 - I think it helps me more than it harms, I find it difficult to find unique clothes that are not worn by my clients or co-workers, and with a tighter budget on luxury pieces and working full-time, following influencers who like old-money for instance give me inspiration on what I could also purchase directly. I think Nara and Lucky Smith are both social media influencers, and models who resemble this type of lifestyle quite well. I look up to Nara and her choices, as we are similar in body types and sizes. 
Q8. If secondhand fashion was designed and designated specifically to your wants and desires, what would that look like to you? 
A8 - I like the idea of influencers and celebrities selling their clothes such as on their own made websites or via Depop and Ebay. For instance, Kim Kardashian and Emma Chamberlain do it often. When celebrities do such, I feel like I can trust their taste, if it is similar, and where they would purchase and wear from. This would be more of like thrifting with expectations and that is curated towards what I would prefer. It is also less overwhelming and time consuming. 













Interview #9 with an Extreme User: Male, 20, eco-conscious influencer and an environmental science major student. 
Date: November 2, 2025
Duration: 30 minutes
Type: In-person interview conducted at his apartment. 

Q1 - Could you talk about your personal style, and how it ties in with your environmental values? 
A1 - From a very young age, I learned from my parents that “less is more”, and to use products from brands that engage in ethical sourcing and promote fair-labour, organic or animal-free materials. I think that these base morals pushed me into a person who strongly admires and supports individuals and brands that care about others, our planet, and nature. Today, I share knowledge and projects I retain from my studies verbally, and portray actions via what I wear on Tiktok, as an influencer. I love thrifting streetstyle clothes, and do partnerships with Kotn which is a company that aligns with my environmental views.
Q2 - Given what you do, I am assuming you would stay away from fast fashion, would you agree with that? 
A2 - Yes! Due to environmental reasons such as it contributing to overproduction, waste, and carbon footprint, I strongly reject it. As-well you can only wear it so many times, until it falls apart. It was meant to be replaced fast and done with no to less care. 
Q3 - Think about a time where you went shopping to buy clothes, what was it that made you purchase it eagerly? 
A3 - Not long ago, I found a nice vintage denim jacket, with a rare colour and finish to it when I was at a thrift store. It was not only my style, but it was stylish, unique, and half the cost it would be in malls. Also, denim is made from 100% cotton, and from what I learned at school, that means that there is no micro-plastics to it, making it not only biodegradable but it is also good for our health, as it allows our skin to breathe and is hypoallergenic. 
Q4 - Do you find it stressful to live up to the sustainability threshold, particularly when you want something that is the latest and popular? 
A4 - Yes, oftentimes. I am an influencer so I do spend a lot of time on social media, and follow sustainable clothing brands and individuals who do similar jobs as I do. There are secondhand websites and platforms such as Marketplace and Poshmark, that influencers guide you to, or sell their own items, or people from the community, in which I look for similar items that are trending. I think that this shows that I have a taste, and preference, and not merely following trends but rather something that I enjoy and suits my preferences. If I cannot find something that is similar, and I really want it, I look for it in secondhand clothing shops in-person or online, to avoid waste and overproduction. As-well I would not want fast fashion brands to profit more than they should. 
Q5. Do you do both online and in-store purchases, and if so, does it feel different doing one over another? 
A5 - Yes, I do both. I feel much more present and emotionally connected to my shopping experience when I do in-person. I feel committed to my mission and goal of being a consumer with reasoning and sustainable knowledge of materials. I know that what I am doing is ethical and this makes me proud of myself, and I know that my parents would be honoured every time.   
Q6 - How does fashion and clothes take place in your every-day life, and when do you decide to shop for new items? 
A6 - Fashion is how I express myself anywhere, especially on social media, finding community both online and out in the city. I share new findings through school not only on social media platforms but also to people around me. I translate my findings into how we should shop for clothes, where to look for, from what brands, for what material etc. I showcase my research and my own findings in items. The more research I do, the more I learn, and there are new studies everyday, that direct us to become a true sustainable shopper. Sometimes there is stuff I need to get rid of or replace because it is harmful to my skin or body. For example, clothes with synthetic dyes can irritate the skin and cause allergic reactions. 
Q7 - When you shop, is there someone who likes to do this with, and what is your thought process as-well during? 
A7 - I always try to shop alone, although with friends it's fun, but with others I feel far too caught up with what would look funny and cool to my friends, that I overlook what I truly need. I also need extra time to see and decide if it would go with other pieces that are already in my wardrobe, and if the clothes would last long, are durable etc. 
Q8. What are the biggest challenges with secondhand shopping? 
A8 - Size is a huge issue for me, I am a tall and heavy person, who cannot find big clothes of my style. I also find it challenging to get motivation to buy a piece because it just simply lacks information about the background or journey of the product. Some clothes don't even have a tag on it, or it's cut out. Sometimes you have to guess what the brand could be or its material, and hope that it was made with care. 



















Interview 10 — Average User (P5) : Male, 40-year-old business owner living in Woodbridge, Ontario
Date: Oct. 25st, 2025
Duration: 23 minutes
Type: In-person, home setting

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy — what mattered most and why?
A1 - Comfort is all I care about. As long as the clothing I buy does the job and lasts me long, I do not really value anything else. The last time I went clothing shopping was a couple of weeks ago, it was at Target. I picked up a pair of shoes for fifteen dollars. Weeks later, it might have been the best fifteen dollars I have ever spent!
Q2 - Can you tell me about the last time you bought secondhand fashion?
A2 - I am not really familiar with secondhand fashion, but I believe that the idea of it is purchasing from a secondhand fashion store. For me, the last time I bought secondhand might have been when I was in my twenties.
Q3 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A3 - I usually do not pay attention to looking “aesthetically pleasing” to others with my outfit. All of my clothing and shoes were mainly purchased for its comfort and convenience factors as I am at the warehouse almost everyday. In my younger years, I think I paid more attention to making an outfit look good. I usually never think about shopping for new items unless I actually need to purchase something due to my clothing or shoes becoming unwearable.
Q4 - How would you describe your personal style, and what influences it? Is it people, media, brands, or experiences?
A4 - My personal style is very plain, I value little to no logos on my clothing. In my earlier years, I liked how those bikers dressed, they used to come up and down my street all the time in full leather outfits. I think that leans more towards experiences and people that influenced my style back then. I used to care about how I dressed more back then, but the leather pieces definitely influenced my fashion choices.
Q5 - When you shop for clothes, who’s usually with you?and how do they influence what you choose
A5 - I am usually alone when I shop for clothes. I do not really need anyone telling me what to wear, I kind of know what I like already.
Q6 - How do you feel after you buy secondhand fashion?
A6 - I think that buying secondhand fashion is more predominant in younger generations. I have tried buying second hand fashion a couple years back, but prices of thrifted clothes have seen to rise so much in recent years that I do not even bother anymore. There is definitely more demand for second hand shopping. Personally, I would prefer to wear cheaper clothes that have more quality rather than wearing used clothes. But in my earlier years, thrifting was all I did.
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - I prefer to shop in person because I am picky about sizing. I am also impatient and cannot wait for clothes or shoes I purchase online to come in because it usually takes a while, and if it does not fit me properly, then I have to go through the return process which is annoying. With the way I dress, I find it easier to just go in person, pick out what I want, and leave. Clothing shopping is something set aside that I can do on my free time, which I rarely have.
Q8 - How do you use social media when it comes to fashion, do you follow trends, creators, or secondhand pages? Can you share an example that inspired a purchase or style choice?

A8 - I rarely use social media, so I would not be familiar with any trends and creators, and definitely not any secondhand pages.

[bookmark: _tb0e7mdzeq1j]Interview #1
Interview 1 — Extreme High User (P1)
Date: Oct. 27th, 2025
Duration: 34 minutes
Type: In-person, local coffee shop

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why? (went in depth, five why)
A1 - “ I was really looking hard for vintage blue jays jackets to wear for the weekend. I enjoy the fact that it's authentic and rare and makes people look twice. I do value price as well just in case for reselling later down the line”
Q2 - Can you tell me about the last time you bought second-hand fashion?
A2 - “ Yes I ended up buying that Blue Jays jacket and it wasn't cheap but so worth it, Potentially hold on to give to the child one day.”
Q3 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items? (longest answer)
A3 - “I have lots of time since I'm in school two days out of the week and live in front of the computer as my job requires me too.. Oh I think about it all the time, whether that's what I'm going to wear today, tomorrow or even potentially outfits for occasions throughout the week.”
Q4 - How would you describe your personal style, and what influences it—people, media, brands, or experiences? (asked why 2000s flare)
A4 - “2000’s hip hop fashion, with my own personal flare. I love scrolling through tiktok and social media to find new trends to get on. Had a strong relationship with my dad that was big into this type of fashion”
Q5 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A5 - "Usually go with my older sister, as she's really into street fashion as well so we share the same interests, but at times go by myself, it's my favourite pastime."
Q6 - How do you feel after you buy second-hand fashion? (asked why shortly after)
A6-”Feel great, it's like treasure hunting and the satisfaction I get knowing every piece of clothing has its own story is unbeatable.”
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - “ Online saves me time as I can do it whenever,, but I do like finding the piece in person and feeling the clothes while taking in that vintage smell. I enjoy being convinced of it, but I value being in person as well.”
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - “Scrolling tiktok and pinterest  while following too many creators to count. Saw the Blue Jays Jacket by a creator on tiktok going to the game and realized that I needed it.”




[bookmark: _rdmp6kn8kzjn]Interview #2
Interview 2 — Average User (P2)
Date: Oct. 28th, 2025
Duration: 21 minutes
Type: In-person, participation house

Q1 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - "Don't think about it too much, as I'm very busy with school and work. Value comfy clothes for my daily life and have pieces that I rotate with when I go out.”
Q2 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - “Looking for an oversized Chicago bears vintage shirt and wanted to find something on a budget. Looked on countless websites, wanted something that's vintage and cheap but still has good quality”
Q3 - Can you tell me about the last time you bought second-hand fashion?
A3 - “Last semester I got this vintage Carhartt plain black sweater, it was cheap and minimalistic which is what I wanted.”
Q4 - How do you feel after you buy second-hand fashion?
A4 - “ Pretty good because I feel like I got a deal, but question how long it will last.”
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - “ Value clean and simplistic styles, I scroll through TikTok often, but don't want to fully hop on to any trends.”
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - “Usually go with my friends, I listen to them as they know more than me but still value my opinion aswell.”
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - “ In store is good since I can try on the clothes and feel the quality but. It takes too long and I don't like going out, online saves time but always questions sizing and quality.”
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?
A8 - “Look at new trends and follow some thrifting accounts, never bought from any links they recommend. Can't recall an example.”



[bookmark: _dcbxnp3koeen]Interview #3
Interview 3 — Average Ideal User (P3): Female, 20 years old, Urban living, Student
Date: Oct. 27th, 2025
Duration: 29 minutes
Type: Over the phone

Q1- Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - Usually in the mornings when I’m getting ready for school is when I’m thinking about what to wear. I look in my closet and put something together. I live in Montreal so the fashion here is very prevalent. Definitely more risky fashion. Walking around campus and the city I pull inspiration from other fashion sense people my age are wearing and notice what kind of pieces I’m seeing often. So, when I’m shopping I remember what I saw and like what other people around me are wearing.
Q1.a - You mentioned you pull fashion inspiration from other people around you. What kind of fashion do you often see, having seen Toronto and Montreal (urban) fashion.
A1.a - For me and my friends, and a lot of what I see in the city is vintage clothing and unique pieces that can only be found at thrift stores or second hand stores. You can tell these pieces have an older style and a lived I look. That's how I know it’s thrifted.
Q1.b - Why do you think your age group is attracted to thrifted/second hand clothing?
A1.b- I think people like to look unique with their pieces. It feels special having a piece of clothing that not a lot of people have. Also the look of vintage clothing looks cool to us. Thifted clothing is usually pretty cheap, instead of $30 for a shirt a thrifted shirt could be $5-10. But there are some specialty stores that sell rare high demand items for a lot more than the original price. I guess it goes to show how much demand there is for vintage items.
Q1.c - You mentioned you like the pricing of thrifted clothing. Why is the cost of clothing important to you?
A1.c - Im a 20 year old student and the cost of living is high here in Montreal. Clothing prices of thrifted clothing are a lot easier for me to digest than regular retail stores.
Q2 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - When I’m deciding on clothing, I look at whether I like it or not, the price, and the quality. All three matter, because they are all connected. If one does not meet my standard I likely won’t purchase.
Q2.a- What are your expectations when purchasing a second-hand/thrifted clothing item?
A2.a - Do I like the style of the item? Does it match my style? If yes, that's the first step. Then I look at the price. My expectation for pricing can vary based on the item. For example a jacket I expect to pay more than a graphic tee. However, on average a graphic tee I would expect to pay $5-$20. Then I look at the quality of the item because if the item is unintentionally ripped or stained I don't deem that worth purchasing.
Q3- Can you tell me about the last time you bought second-hand fashion?
A3 - This week. I went thrifting with my roommate to thrift stores in the area (Montreal).
Q3.a - How often do you go?
A3.a - I'd say once every 2 weeks. It becomes a social activity to do with friends. They are constantly replaced with new items so it's fun to check out the clothes to see what’s new.
Q4 -  How do you feel after you buy second-hand fashion?
A4 - I feel good. It feels like a dopamine rush for sure because sifting through all the clothes to find something that I like and that's in my size— is a win.
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - My style is comfy, artisty, trendy I would say. Celebrities, my friends, environment, social media all influence my style.
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - I usually shop with my friends. I don't do much online shopping as most thrift stores are in person stores. I like to ask my friends who are trendy as well for their opinion. Sometimes if I’m on the fence about an item, and I ask my friends what they think and they dont like it too much, I likely won’t go ahead with the purchase. 
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - Online is great because I can see all the options in a simple layout. It’s organized. While in person thrifting takes more time as I need to sift through all the clothing on the racks. Sometimes with online second hand stores, they will have more than one of the items in stock even though it is a unique item but with threat stores they usually only have one. So if I like it I need to purchase it right then. I enjoy the find but it can be frustrating if I want to think about purchasing an item and it not be there the next day. Also with most shift stores, items are final sale, so I need to be sure about what I am purchasing.
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?

A8 - Yes I do. I follow second hand pages to see what clothings they are selling. I like this because the items have already been sifted though to only post about popular items, as well as have gone through a quality test. I also follow singers, artists, and influencers that have a similar style to mine. I often take inspiration from them. An example would be I saw a singer I like, she had this vintage brown bomber jacket, and I had that sitting in the back of my mind for some time. I couldn’t find the exact jacket but I eventually found something similar at a thrift store!

[bookmark: _s3yzt8wyln9i]Interview #4
Interview 4 — Extreme User (P4): Male in 50’s, works a corporate job
Date: Oct. 28th, 2025
Duration: 18 minutes
Type: In-person, home setting

Q1- Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - I work from home most days so my fashion is comfortable, and easy. But when I go into the office I dress appropriately for work in a dress shirt and dress pants. Quality and comfort is important when I’m shopping.
Q2 -  Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - The style was important, and the quality and of course the price point.
Q3- Can you tell me about the last time you bought second-hand fashion?
A3 - I don't think I ever have. I like to buy new clothes brand new.
Q3.a- Why do you prefer new clothing over second hand clothing?
A3.a - I think the quality is better when it hasn’t been pre-owned. I would rather spend the extra money and purchase clothing that will last me a long time versus buying and throwing away frequently. I’m not a fan of fast fashion.
Q4 - How do you feel after you buy second-hand fashion?
I haven’t shopped second hand.
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - My style is dependent on what I am doing. Most days I am in comfortable clothing. Kind of lazy. Or when I am in office, it is business or business casual attire. My environment influxes my style. I see styles come and go over the years. I notice what is in style from the media like news, social media, tv. My family also influences my style. As they usually have their final say on my clothing choices.
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - My wife is usually with me. She tells me what looks good.
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - I prefer to see the clothing in person so I can inspect the quality, and sizing. It can be tricky online to assess those things. Online has much more options than in person which is good.
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?

A8 - I casually browse social media. Not specifically for fashion inspiration but I notice it. Maybe indirectly it broadens my fashion knowledge. I once saw this hat I saw on Facebook I liked. I went to the store to check it out and I purchased it.

[bookmark: _4wydojsbjab7]Interview #5
Interview 5 — Extreme User: Male, 23-years-old student living in Atlanta, Georgia
Date: Oct. 23th, 2025
Duration: 33 minutes
Type: In-Person, video call

Q1 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A1 - Fashion fits into my everyday life, I am always trying to put something new on everyday to maintain a fresh look whilst still keeping up with fashion trends. I am always looking to see if there are any sales or good deals on pickups from new brands, whilst having that “brand-new” look in my outfits.
Q1.a - You mentioned you pull fashion inspiration from other people around you. What kind of fashion do you often see, having seen Toronto and Montreal (urban) fashion.
A1.a -  As someone who lived in Toronto my whole life and moved to Atlanta for my studies, the city is definitely where you see outfits of different wavelengths, each one expressing its own energy and vibe. I see a lot of people dressing streetwear, cozywear, and a lot of vintage fashion appears in the city. Those are my personal favourite styles.
Q1.b - Why do you think your age group is attracted to thrifted/second hand clothing?
A1.b - I think people like to look unique with their pieces. It feels special having a piece of clothing that not a lot of people have. Also the look of vintage clothing looks cool to us. Thifted clothing is usually pretty cheap, instead of $30 for a shirt a thrifted shirt could be $5-10. But there are some specialty stores that sell rare high demand items for a lot more than the original price. I guess it goes to show how much demand there is for vintage items.
Q1.c - You mentioned you like the pricing of thrifted clothing. Why is the cost of clothing important to you?
A1.c - Im a 20 year old student and the cost of living is high here in Montreal. Clothing prices of thrifted clothing are a lot easier for me to digest than regular retail stores.
Q2 - Can you walk me through your thought process the last time you were deciding what clothing to buy—what mattered most and why?
A2 - The last time I was deciding what clothing to buy was when I was shopping in the city. My thought process revolved around acquiring this specific coat I really wanted. It was out of stock online and I was hoping I could find it in person. I ended up finding it and buying it instantly, a rare piece of clothing that I could wear and possibly sell in the future. I usually keep track of time as well, I try not waste time when I am out.
Q2.a - What are your expectations when purchasing a second-hand/thrifted clothing item?
A2.a - It is rare you see me thrifting. I have only gone twice in my life, once in Toronto and once here. Both separate times, I found two fashion grails, one pair of shoes and one pair of jeans. After I bought those pieces, they fit me well and did not have any physical defects. My expectations for thrifted clothes can vary, but are generally pretty high just based off the two experiences I had thrifting.
Q3 - Can you tell me about the last time you bought second-hand fashion?
A3 - I bought second-hand fashion a couple of weeks ago, slowly trying to achieve more archived fashion pieces. It was harder in Toronto though, there are not really a wide selection of stores to choose from with regards to second-hand fashion shopping. In Atlanta, there is much more.
Q3.a - How often do you go?
A3.a - I usually go every other week to check out new drops for second-hand fashion stores.
Q4 - How do you feel after you buy second-hand fashion?
A4 - It almost feels like I am straying away from my personal style and trying something new whilst still considering my way of dressing, it is a change for sure but it makes me happy that I am able to dress the way I want to dress.
Q5 - How would you describe your personal style, and what influences it—people, media, brands, or experiences?
A5 - I would describe my personal style as definitely luxurious on some days, but on days where I want to relax, I usually put on a more relaxed outfit. Social media is definitely my largest influence when it comes to fashion. 
Q6 - When you shop for clothes, who’s usually with you, and how do they influence what you choose?
A6 - I am usually by myself now that I am living in Atlanta, so shopping is done alone here. Back in Toronto, I used to go shopping with some of my closest friends. They usually keep me in check on how they want me to dress. But sometimes, I switch up my style and they like it. I will never really go shopping with my family though, I find them to be too judgy.
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - Shopping in person is definitely more hands on. I get to feel out the item, take a look at it in person, I can prompt workers to see if they have a specific item in my size, and even try it on myself, then decide if I want to purchase the item. I enjoy in-person shopping because of this. Online shopping is huge nowadays, especially in younger cultures. I personally love online shopping, but dislike waiting for my clothes to come in and after waiting those day/s or month/s, I then get to see if a pair of shoes or a shirt, for example, fits or does not fit. It is annoying at times, but online shopping provides more variety and more options for dressing. There are pros and cons to each, people will analyze those, but I feel better in-person shopping.
Q8 - How do you use social media when it comes to fashion? Do you follow trends, creators, or second-hand pages? Can you share an example that inspired a purchase or style choice?

A8 - I usually use TikTok and Instagram to see what people are wearing. I feel like unless you do not use the internet a ton, you can’t really escape seeing trends, and that is with anything you may see on your “For You” page or recommended content. I follow a lot of fashion influencers, but I follow more fashion influences, people who have shaped the fashion world into what it is today, people who were early onto clothing that people wear nowadays, and people who were simply ahead of their time. I can provide so many examples of your question simply because I spend a lot of time on the internet. Almost everyday, something is influencing my fashion choices. For instance, the other day on TikTok, I came across this pair of shoes I really liked and bought them the day of!

[bookmark: _78ifpgt0ae1h]Interview #6
Interview 6 — Extreme User (P5): Male, 23 years old student living in Newmarket, Ontario who buys and sales vintages clothes (@thriftkingealia) 
Date: Nov. 2nd, 2025
Duration: 34 minutes
Type: Zoom Call

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy — what mattered most and why?
 A1 – I split every buy into “personal” vs. “inventory.” If it’s for inventory, I’m checking the era (single-stitch, YKK zips,Etc), condition, comps, and margin after fees. If it’s for me, it’s story combined with how it fits: 90s sportswear, workwear fades, and pieces I’ll actually rotate. Last pick-up was a 1994 Blue Jays chalk-line auth, cracking on the print but no dry rot, great piece to style and an easy flip if I change my mind.                                                                            Q2. Can you tell me about the last time you bought secondhand fashion?
 A2 – Yesterday morning, I hit Value Village at open. Grabbed a Carhartt double knee with real wear and a Harley tee (single-stitch, 1996). I cleaned, de-pilled, steamed, shot photos, and listed the tee. I’m keeping the pants for now because the patina is perfect.                        Q3. Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
 A3 – Mornings: pack orders, answer IG DMs, check sold comps. Late morning: thrifting circuit (Newmarket Value Village). Afternoons: laundry, repairs, measurements, photos, listings. Evenings: edit reels. I think about outfits when I film what I wear to help sell pieces. Q4. How would you describe your personal style, and what influences it? Is it people, media, brands, or experiences?
 A4 – 90s/early-2000s Toronto sports + workwear: Sports Teams, Carhartt, faded denim, a little Y2K. Influences are my dad’s old photos, vintage sellers on IG/Grailed. I like clothes that look lived-in, not costumey.                                                                                                Q5. When you shop for clothes, who’s usually with you? and how do they influence what you choose
 A5 – I source solo to make faster decisions and less competition. Sometimes I’ll hit a flea with another seller to split tables, but I trust my eye. If I’m unsure, I check comps on the spot and move on.                                                                                                                             Q6. How do you feel after you buy secondhand fashion?
 A6 – Buzzed, It’s a treasure hunt hit plus the satisfaction of rescuing quality garments. If it’s inventory, I feel good when I match a piece with someone who’ll wear it, the “right home” matters as much as the profit.                                                                                                   Q7. When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
 A7 – In-store I check, stitching checks, real condition, and find surprise as I never know  what I will  find but there is heavy competition and takes a lot of time. Online I targeted grails and better size filters, but fees, fakes, and bad measurements can kill the deal. I do both, just different goals.                                                                                                                     Q8. How do you use social media when it comes to fashion, do you follow trends, creators, or secondhand pages? Can you share an example that inspired a purchase or style choice?
 A8 – IG/TikTok power everything for me selling, sourcing tips, and style ideas. A reel of vintage Fox Racing hoodies had me digging in the thrift and  found one locally and it flew the same day. I follow curators for authenticity tells and creators for how to style vintage without looking costume.




[bookmark: _o55d4f2bdeke]Interview #7
Interview 7 — Low User (P5): Female (Sarah), 20-year-old student living in Keswick, normally does not thrift and buys the majority of their clothing at malls. 
Date: Nov. 1st, 2025
Duration: 27 minutes
Type: Zoom call

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy — what mattered most and why?
 A1 – Price first, then fit and how many outfits I can make with it. I try to buy basics I can wear to school and work. If I can’t return it easily, I usually skip it.                                              Q2 - Can you tell me about the last time you bought secondhand fashion?
 A2 – I don’t thrift much. The last “secondhand” thing was a black dress from Facebook Marketplace for a semi formal looking new, great price. I washed it twice just to feel comfortable.                                                                                                                                Q3 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
 A3 – Weekdays are classes and a part-time shift here and there, so leggings, hoodies, sneakers. I think about outfits on weekends if I’m going out. I shop seasonally or when there are sales.                                                                                                                                     Q4 - How would you describe your personal style, and what influences it? Is it people, media, brands, or experiences?
 A4 – Simple and comfy including neutrals, basics, a little athleisure. I’m influenced by friends, Pinterest boards, influencers, and what I see on mannequins at the mall.                                                     Q5 - When you shop for clothes, who’s usually with you? and how do they influence what you choose
 A5 – Usually my mom or a friend. My mom checks quality and price while friends help with fashion recommendations and what is trending. If both say “no,” I usually leave it.                                                                                                   Q6 - How do you feel after you buy secondhand fashion?
 A6 – Mixed. Happy about the deal, but a bit unsure about cleanliness and return options. Washing and steaming helps.                                                                                                      Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
 A7 – Online is convenient but sizing is a gamble and returns are annoying. In-store lets me try things on, but I don’t love crowds or long lines. I still prefer in-store for the majority of my shopping.                                                                                                                             Q8 - How do you use social media when it comes to fashion, do you follow trends, creators, or secondhand pages? Can you share an example that inspired a purchase or style choice?
 A8 – I save TikTok/Pinterest outfits. A puffer vest trend convinced me to buy a beige vest at the mall, what I now constantly wear with hoodies and cargo or tights.



[bookmark: _6nmhtl1fpvj0]Interview #8
Interview #8 with an Extreme User: Female, 25-years old, part-time intern as a luxury client advisor.   
Date: November 1, 2025
Duration: 38 minutes
Type: In-person interview conducted at her job's showroom    

Q1.a - Could you tell me about yourself, and why you choose to work in luxury fashion and client work? 
A1.a - I know that I have a very good taste in fashion, better than many people my age, and I want to project that to the world through my service and preferences. I love to express myself through helping others with my amazing creativity and vision. 
Q1.b - I would assume that secondhand clothes are something you stray away, working in your specific job, is this true? 
A1.b - Yes, of course! I would feel ashamed and embarrassed in my role especially, if I was to be unsure about the quality of my clothes, and who the designers were. I just feel obligated to wear from specific brands and if it's inexpensive I question its value. 
Q2 -Everyone has bought something secondhand before, the last time you did, what made you want to purchase it? 
A2 - I was about the age of 22, just started university, and all of my peers I have spoken to were wearing such unique pieces that you wouldn't see in malls, in which I usually shopped. When I say something neat, I would be asking “where do you get these, they are so cool”, to people on campus and they would almost always say, “oh, it's thrifted”, and that would be the only answer. I went out one day to see what these thrift stores offered, and honestly it felt so fun searching for hours through racks to be surprised with something I would never imagine funding at a local thrift shop. I found a shirt that was not to my taste, but I wanted it because it was something new to me, and it felt special to be the one who had it, as if it was destined for me to purchase. 
Q3 - How often do you think about shopping for clothes or renewing your wardrobe? 
A3 - Honestly, everyday. In the mornings, when I step outside my apartment and go to work. I walk to work, and it's up the street where all the clothing boutiques are, and in the display I see new pieces every month. I want to look at everything, but it's just so many clothes, and I do not know where to start. Once you buy something, you need to have other pieces like shoes and accessories to match it too. There are just so many brands, colours, and styles. I want to find something that matches my personal style and size as well. 
Q4. How does fashion play a role in your life, outside of your job?
A4 - I try to avoid it getting to me too much when I am with my friends, the idea and pressure of remaining a certain way, I usually dress similar to how I would dress at work with my friends. I shop alone, to avoid being swayed. I know my taste in “old money” is timeless and unique, and what others wear is just quick fads that will end up losing its popularity, and be thrown out soon. I believe that investing in something of quality and of your taste, is also sustainable and environmentally conscious, as that is less likely to change as fast with momentary cultural obsession. 
Q5 - Do you shop from luxury resales? 
A5 - Unfortunately yes, I need to remain within my budget. However, I do feel anxious at work, because all my co-workers and clients wear similar items from the same brands that match the company's DNA. I feel skeptical about its authenticity, and that when we discuss our outfits that I am going to be caught with something that is fake through its quality. The quality really shows with the authentic vs. inauthentic ones. 
Q6. Was there a time where a new trend shifted your taste or desire to purchase something secondhand or vintage? 
A6 - Yes, a few years ago, the rise of the “old money” aesthetic really inspired me to look at clothes differently, look into vintage clothes, and therefore secondhand. I was really interested in those timeless, and classic looks. I wanted to wear minimal but something that had spoken quite confidence. We see too much nowadays, too many pieces altogether under the name of fashion and having a taste, but it just looks bizarre and chaotic. Wearing a brand with heritage makes me feel a part of the community who understands quality and cultural legacy. It boosts my happiness, when I attend specific events, and parties where I find people dressed like myself in the 21st century. 
Q7. How do you think social media impacts you on your desire for specific clothes?
A7 - I think it helps me more than it harms, I find it difficult to find unique clothes that are not worn by my clients or co-workers, and with a tighter budget on luxury pieces and working full-time, following influencers who like old-money for instance give me inspiration on what I could also purchase directly. I think Nara and Lucky Smith are both social media influencers, and models who resemble this type of lifestyle quite well. I look up to Nara and her choices, as we are similar in body types and sizes. 
Q8. If secondhand fashion was designed and designated specifically to your wants and desires, what would that look like to you? 

A8 - I like the idea of influencers and celebrities selling their clothes such as on their own made websites or via Depop and Ebay. For instance, Kim Kardashian and Emma Chamberlain do it often. When celebrities do such, I feel like I can trust their taste, if it is similar, and where they would purchase and wear from. This would be more of like thrifting with expectations and that is curated towards what I would prefer. It is also less overwhelming and time consuming.

[bookmark: _od7tfu44j6vo]Interview #9
Interview #9 with an Extreme User: Male, 20, eco-conscious influencer and an environmental science major student. 
Date: November 2, 2025
Duration: 30 minutes
Type: In-person interview conducted at his apartment. 

Q1 - Could you talk about your personal style, and how it ties in with your environmental values? 
A1 - From a very young age, I learned from my parents that “less is more”, and to use products from brands that engage in ethical sourcing and promote fair-labour, organic or animal-free materials. I think that these base morals pushed me into a person who strongly admires and supports individuals and brands that care about others, our planet, and nature. Today, I share knowledge and projects I retain from my studies verbally, and portray actions via what I wear on Tiktok, as an influencer. I love thrifting streetstyle clothes, and do partnerships with Kotn which is a company that aligns with my environmental views.
Q2 - Given what you do, I am assuming you would stay away from fast fashion, would you agree with that? 
A2 - Yes! Due to environmental reasons such as it contributing to overproduction, waste, and carbon footprint, I strongly reject it. As-well you can only wear it so many times, until it falls apart. It was meant to be replaced fast and done with no to less care. 
Q3 - Think about a time where you went shopping to buy clothes, what was it that made you purchase it eagerly? 
A3 - Not long ago, I found a nice vintage denim jacket, with a rare colour and finish to it when I was at a thrift store. It was not only my style, but it was stylish, unique, and half the cost it would be in malls. Also, denim is made from 100% cotton, and from what I learned at school, that means that there is no micro-plastics to it, making it not only biodegradable but it is also good for our health, as it allows our skin to breathe and is hypoallergenic. 
Q4 - Do you find it stressful to live up to the sustainability threshold, particularly when you want something that is the latest and popular? 
A4 - Yes, oftentimes. I am an influencer so I do spend a lot of time on social media, and follow sustainable clothing brands and individuals who do similar jobs as I do. There are secondhand websites and platforms such as Marketplace and Poshmark, that influencers guide you to, or sell their own items, or people from the community, in which I look for similar items that are trending. I think that this shows that I have a taste, and preference, and not merely following trends but rather something that I enjoy and suits my preferences. If I cannot find something that is similar, and I really want it, I look for it in secondhand clothing shops in-person or online, to avoid waste and overproduction. As-well I would not want fast fashion brands to profit more than they should. 
Q5. Do you do both online and in-store purchases, and if so, does it feel different doing one over another? 
A5 - Yes, I do both. I feel much more present and emotionally connected to my shopping experience when I do in-person. I feel committed to my mission and goal of being a consumer with reasoning and sustainable knowledge of materials. I know that what I am doing is ethical and this makes me proud of myself, and I know that my parents would be honoured every time.   
Q6 - How does fashion and clothes take place in your every-day life, and when do you decide to shop for new items? 
A6 - Fashion is how I express myself anywhere, especially on social media, finding community both online and out in the city. I share new findings through school not only on social media platforms but also to people around me. I translate my findings into how we should shop for clothes, where to look for, from what brands, for what material etc. I showcase my research and my own findings in items. The more research I do, the more I learn, and there are new studies everyday, that direct us to become a true sustainable shopper. Sometimes there is stuff I need to get rid of or replace because it is harmful to my skin or body. For example, clothes with synthetic dyes can irritate the skin and cause allergic reactions. 
Q7 - When you shop, is there someone who likes to do this with, and what is your thought process as-well during? 
A7 - I always try to shop alone, although with friends it's fun, but with others I feel far too caught up with what would look funny and cool to my friends, that I overlook what I truly need. I also need extra time to see and decide if it would go with other pieces that are already in my wardrobe, and if the clothes would last long, are durable etc. 
Q8. What are the biggest challenges with secondhand shopping? 

A8 - Size is a huge issue for me, I am a tall and heavy person, who cannot find big clothes of my style. I also find it challenging to get motivation to buy a piece because it just simply lacks information about the background or journey of the product. Some clothes don't even have a tag on it, or it's cut out. Sometimes you have to guess what the brand could be or its material, and hope that it was made with care.

[bookmark: _zadxrg8ct5no]Interview #10
Interview 10 — Average User (P5) : Male, 40-year-old business owner living in Woodbridge, Ontario
Date: Oct. 25st, 2025
Duration: 23 minutes
Type: In-person, home setting

Q1 - Can you walk me through your thought process the last time you were deciding what clothing to buy — what mattered most and why?
A1 - Comfort is all I care about. As long as the clothing I buy does the job and lasts me long, I do not really value anything else. The last time I went clothing shopping was a couple of weeks ago, it was at Target. I picked up a pair of shoes for fifteen dollars. Weeks later, it might have been the best fifteen dollars I have ever spent!
Q2 - Can you tell me about the last time you bought secondhand fashion?
A2 - I am not really familiar with secondhand fashion, but I believe that the idea of it is purchasing from a secondhand fashion store. For me, the last time I bought secondhand might have been when I was in my twenties.
Q3 - Can you describe a typical day and where clothing or fashion fits into it? When do you usually think about what to wear or shop for new items?
A3 - I usually do not pay attention to looking “aesthetically pleasing” to others with my outfit. All of my clothing and shoes were mainly purchased for its comfort and convenience factors as I am at the warehouse almost everyday. In my younger years, I think I paid more attention to making an outfit look good. I usually never think about shopping for new items unless I actually need to purchase something due to my clothing or shoes becoming unwearable.
Q4 - How would you describe your personal style, and what influences it? Is it people, media, brands, or experiences?
A4 - My personal style is very plain, I value little to no logos on my clothing. In my earlier years, I liked how those bikers dressed, they used to come up and down my street all the time in full leather outfits. I think that leans more towards experiences and people that influenced my style back then. I used to care about how I dressed more back then, but the leather pieces definitely influenced my fashion choices.
Q5 - When you shop for clothes, who’s usually with you?and how do they influence what you choose
A5 - I am usually alone when I shop for clothes. I do not really need anyone telling me what to wear, I kind of know what I like already.
Q6 - How do you feel after you buy secondhand fashion?
A6 - I think that buying secondhand fashion is more predominant in younger generations. I have tried buying second hand fashion a couple years back, but prices of thrifted clothes have seen to rise so much in recent years that I do not even bother anymore. There is definitely more demand for second hand shopping. Personally, I would prefer to wear cheaper clothes that have more quality rather than wearing used clothes. But in my earlier years, thrifting was all I did.
Q7 - When you shop for clothes online versus in-store, what’s different about each experience for you? What do you enjoy or find frustrating?
A7 - I prefer to shop in person because I am picky about sizing. I am also impatient and cannot wait for clothes or shoes I purchase online to come in because it usually takes a while, and if it does not fit me properly, then I have to go through the return process which is annoying. With the way I dress, I find it easier to just go in person, pick out what I want, and leave. Clothing shopping is something set aside that I can do on my free time, which I rarely have.
Q8 - How do you use social media when it comes to fashion, do you follow trends, creators, or secondhand pages? Can you share an example that inspired a purchase or style choice?
A8 - I rarely use social media, so I would not be familiar with any trends and creators, and definitely not any secondhand pages.
